
Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.

Ethics Charter
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Fenix Ethics Charter

A sustainable 
company is 
an ethical company

Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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3

Our ethical ambition, shared by all,
requires every individual  to be
a role model

This charter de�nes the 
four fundamental ethical 
principles underlying all 
of Fenix’s ethical 
commitments and 
determines how these 
principles will be applied 
across the organization.

Thank you for taking the 
time to review these 
principles, understand 
how they relate to your 
day-to-day role, and 
continue to implement 
them in your work going 
forward. 

Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com

First edition – March 2018
Second edition – November 2019  

Publisher: Jonathan Okiria

Photos: Fenix photo archives

 

Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Fenix Ethics Charter

Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Fenix Ethics Charter

Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

The
Ethics 
Charter
and 
its 4
principles 
apply:

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com

First edition – March 2018
Second edition – November 2019  

Publisher: Jonathan Okiria

Photos: Fenix photo archives

 

Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.



6

Fenix Ethics Charter

Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Fenix’s
Ethics and
compliance
organization 

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.

Fenix reference materials 
 
Fenix’s ethics and compliance procedure action is based on 2 levels of reference texts:

1. The current Fenix Ethics Charter and the Practical Guide to Ethics (the Pratical Guide to Ethics is appended to 
this Fenix Ethics Charter for reference), which outlines the application methods and gives situational examples.

2. The Codes of Conduct, which set out the implications of the Fenix’s ethical commitments by professional 
category or practice.

Fenix’s ethics and compliance documents are available on the website https://www.fenixintl.com/. 

Translations of this document may be subject to interpretation. Only English and French versions are 
authoritative.

For all information on ethics and compliance, or to report an ethical incident to Fenix, please contact: 
ethicsof�cer@fenixintl.com

To report an ethical incident through ENGIE’s anonymous whistleblowing channel, please contact: 
ethics@engie.com
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Fenix International is a next-generation energy 

company. Our mission is to transform our customers’ 

quality of life through disruptive innovation in energy 

and �nancial services. As we advance access to these 

life-changing products, we also commit to 

responsible growth. We aim to build relationships 

with trustworthy and reliable stakeholders including 

companies, investors, public authorities, partners, civil 

society, suppliers and, most importantly, our 

customers. 

All Fenix team members are committed to our six 

core values:

• We relentlessly pursue an exceptional   

 customer experience

• We create inclusive, life-changing products

• We are committed to smart, iterative design 

• We think big and make it happen

• We pursue a triple bottom line of People,   

 Pro�ts & Planet

• We invest in building a high-performing,   

 passionate team that loves what they do

Building a world-changing company requires every 

member of our team to adopt and respect our values 

and to take responsibility for the decisions we make 

at all levels of the company. As we work to ful�l our 

mission, we remain committed to the principle that a 

sustainable company is an ethical company.

We have a very clear policy: zero tolerance of unethical behaviour. Fenix has a 
responsibility to its customers, partners, suppliers and the public in general to 
act in accordance with international ethical rules, those of the countries in which 
we operate, and those we set for ourselves. In our daily business, we take all 
necessary steps to prevent fraud, corruption and any other unethical behaviour. 

All our employees work together to achieve our mission to reach millions of 
customers, develop long and transformational relationships with them, and 
signi�cantly improve the quality of their lives via access to life-changing energy 
and �nancial service products. This is only achievable if every employee takes 
his or her role in building and protecting Fenix’s reputation to heart by fully 
complying with all applicable laws, values, and ethical principles across our 
activities. 

Fenix’s intent is to promote consistently ethical behaviour across the 
organization. To ensure compliance with our ethical commitments, we provide 
clear guidelines on ethics and straightforward processes to address any issues 
that arise.

Ethics must lie at the core of our daily activities, across all areas of our business. 
Ethics is not only the responsibility of a single team or Ethics Of�cer, it is 
everyone’s concern. Together, we build and maintain the trust of our 
stakeholders and customers, which is and will continue to be a major value 
creation lever for Fenix as we scale.

These ethical goals are embedded in the principles set out in the present 
Charter. No development or performance objective should therefore be set 
within Fenix if implementation leads to any infringement of these core 
principles. Fenix promotes consistent organizational behaviour by providing 
guidelines and straightforward processes for bringing to light and investigating 
any issues that may arise. 

We are proud of Fenix’s reputation for reliability, responsibility, and providing 
an exceptional customer experience. It is therefore everyone’s responsibility to 
live up to the trust that is placed on us by making ethics an absolute priority 
every day.

This Ethics Charter, along with the Practical Guide to Ethics, serves as the 
foundation for all of the internal policies and codes of conduct adopted by 
Fenix. No matter your role in the company or your location in the world, the 
entire team must adopt and promote our ethical policies and follow our codes 
of conduct. 

Fenix’s 
fundamental 
ethical principles

  PRINCIPLE   1

Act in accordance with laws and regulations
 
In all circumstances, all Fenix employees must observe 
international, federal, national and local regulations, as 
well as rules of professional ethics for their activities, 
and the Fenix’s ethics and compliance policies.

Regarding these speci�c rules, as they shape Fenix’s 
identity, all entities must respect them in substance, 
subject to the binding provisions of relevant laws and 
local customs.

  PRINCIPLE   2

Behave honestly and promote a culture of integrity  

Honesty and integrity must govern business and 
interpersonal relationships and everyday professional 
practices. It is essential for every individual to act 
morally in all circumstances, and promote a culture of 
honesty and integrity. At Fenix, it is of the utmost 
importance for employees to act ethically at all times. 
Similarly, when choosing partners, Fenix is careful to 
maintain high requirements regarding honesty and 
respect for human rights.

As a consequence, Fenix encourages reporting of 
ethical incidents, and no employee may be sanctioned 
for reporting these incidents in good faith, or for 
refusing to carry out an act which he or she believes 
goes against Fenix’s ethical principles.

  PRINCIPLE   3

Be Loyal 

For Fenix, the quality of a relationship relies on the 
loyalty of the parties, particularly in the execution of 
contracts and relations with our customers. This requires 
that we honour the commitments made and that we do 

To all of Fenix’s employees and entities 
Fenix expects its employees to act in accordance with Fenix’s ethical 
principles, in all circumstances, and whatever their jobs, level of 
responsibility and person they are interacting with. 

A healthy working environment contributes to the sustainable growth 
of Fenix and to employee well-being. Fenix pays great attention to the 
improvement of the quality of life of our customers, and is genuinely 
committed to improving the lives of our employees. Motivated, 
engaged employees are the key to guarantee a good customer 
experience. Respect and trust must guide relationships within Fenix, 
and between Fenix employees and the world at large. 

Everyone, from board members to every team members, has the 
responsibility never to act in any way which might raise the slightest 
doubt about Fenix’s ethics.

The fundamental ethical principles must be promoted by Fenix’s 
employees who sit on the boards of directors or supervisory boards 
of companies not controlled by ENGIE.

Fenix directors and managers are the primary promoters of Fenix’s 
Ethics Charter and its everyday application among employees and 
stakeholders. While managers must con�rm that their employees are 
familiar with their ethical and legal obligations, it is even more 
important that managers act in accordance with those principles and 
make sure that their actions re�ect those obligations.

When using of sanctions in case of infringement of ethical and legal 
obligations, it is done in accordance with local law and practice.

To Fenix’s customers and stakeholders

Fenix applies its ethical principles to its relationships with all parties 
involved in the markets, particularly customers, investors, partners, 
suppliers, service providers and subcontractors (including 
intermediaries or business consultants) or non-governmental 
organizations (NGOs).

Fenix promotes these principles among all of its stakeholders.

Regarding customers, Fenix pays utmost attention to customer 
experience by providing the best quality products and services at an 
affordable cost, by offering a toll-free line to address any issues that 
arise, by facilitating open dialogues with sales representatives, and by 
enabling safe payment, honouring commitments and respecting rules 
of competition.

In dealing with all stakeholders in the market, Fenix’s employees comply with ethical standards, and show fairness 
and impartiality in negotiations. They ensure that the ethical concerns of partners, suppliers, service providers and 
subcontractors are compatible with those of Fenix, and bring Fenix’s Ethics Charter to their attention.

Fenix requires its contracts with partners, suppliers, service providers and subcontractors to include a clause 
stipulating compliance with Fenix’s commitments in the areas of human rights and �ghting corruption, on the part of 
both the parties and their own partners. Fenix looks into the integrity and the reputation of its partners, suppliers, 
service providers and subcontractors.

To society as whole    

Fenix applies its ethical principles wherever it is present. It conducts its business in accordance with internationally 
recognized human rights.

Fenix is socially responsible and is committed to respecting the environment and cultural diversity, and minimizing 
its ecological impact in the communities where it develops its business. It communicates openly about its 
achievements and its challenges in this area, and cooperates with environmental and humanitarian 
non-governmental organisations (NGOs).

Roles of ethics & compliance officer 

In every entity of suf�cient independence and size, the manager, in agreement with the Ethics & Compliance 
line, nominates an ethics & compliance of�cer and ensures they are given the appropriate human and 
budgetary resources, as well as giving them the authority required to carry out their missions.

The ethics & compliance of�cers help to de�ne ethics and compliance rules and duties, and ensure they are 
respected within the entity. They ensure that the Ethics Charter and all reference documents on ethics and 
compliance are implemented within their entity. They help to manage ethical risk, in particular using support 
from the management of their entity and by reminding them of the primary importance of ethics within Fenix, 
especially �ghting corruption and respecting human rights.

The ethics & compliance of�cers provide assistance and advice for any employee who consults them about 
ethics, and ensure that no sanction of any kind can be applied against any employee who has, in good faith 
and sel�essly, used a procedure to report ethical incidents.

Compliance controls  

For ethics and compliance, evaluating the implementation of measures is part of a continuous improvement 
process.

In this context, ENGIE’s Ethics & Compliance Department determines and promotes the necessary compliance 
controls. It ensures that ethical audits are conducted, reporting the results to the Compliance Committee, and if 
necessary to the ENGIE Group’s Executive Committee.

Every year, the compliance procedure produces a detailed evaluation of ethical policy implementation across 
Fenix entities. All the ethics & compliance of�cers must produce an annual report on activities and progress by 
their entity in ethics and compliance, in accordance with Fenix’s rules and procedures, ENGIE Group as well as 
with any speci�c actions taken by the entity itself. This report, submitted to the upper-level organization, is 
accompanied by a compliance letter from the manager, certifying their commitment to applying the ethics and 
compliance program in the organization that they manage.

ENGIE Group’s Ethics & Compliance Department also ensures that individual and structural measures are taken 
in the event of an ethical breach, working with the management, local departments and functional lines 
concerned.

All of these actors must pay attention to information and weak signals that might indicate a potential violation of 
the rules. They inform the ethics & compliance of�cer of this, and if necessary contribute to reviews and speci�c 
investigations, and to the implementation of corrective measures.
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Governance 
Fenix’s  ethical commitment is promoted at the
highest level of the Group: the Chairman, the CEO
and the Executive Committee have equipped
the Group with structures for this purpose.

The ENGIE Board of Directors’ Committee for Ethics,
Environment and Sustainable Development (“CEEDD”)
monitors respect of the individual and collective
values underlying the Group’s action, and of the 
rulesof conduct to be followed by every employee.
It ensures that the Group has adequate means
to apply these values and rules.

ENGIE’ Compliance Committee, chaired by the General
Secretary, monitors the proper implementation of 
the Group’s ethical commitments, follows up on 
identi�ed failures, and ensures that they are 
adequately dealt with. Its work gives the Group’s 
governing bodies and the General Management 
reasonable assurance that ENGIE’s ethics program is 
applied and monitored.

The Group Ethics & Compliance Department helps
to integrate ethics into the Group’s vision, strategy,
management and practices. It proposes reference
texts for ethics and compliance, supervises their
implementation by the operational entities and the
functional departments, leads training initiatives,
receives reports on ethical incidents and contributes
to the necessary control activities with the Group’s
other monitoring and control organisations.

All ethics & compliance officers and ethics
correspondents from the Group’s entities are 
brought together in the authoritative Ethics & 
Compliance line. The Group Ethics & Compliance 
Department is responsible for this line, and provides 
the necessary directives and observations to its 
members, and receives reports and observations 
from the entities.

not make any commitment that  Fenix cannot keep.

Every time a Fenix employee communicates with their 
contacts, he or she must do so in good faith, in a 
constructive spirit, in respect of everyone’s interests, 
and caring about providing sincere and accurate 
information to the best of her knowledge.

Fenix, which expects its employees to respect the 
principles laid out in the present Charter, offers in return 
the necessary protection when they are challenged or 
jeopardized, provided that they have acted in good 
faith in the course of their duties.

  PRINCIPLE   4

Respect others   

Fenix promotes fair and honest treatment for all in the 
pursuit of economic development and human progress, 
and places the utmost importance on the values of 
tolerance and respect for others.  Fenix’s employees 
must recognize and adhere to those values. 

Respect for others implies treating everyone fairly by 
giving equal importance to everyone. It requires 
reciprocity: everyone has rights they can exercise, but 
also duties to ful�l towards others, their entity, Fenix and 
society as a whole.

In particular, this principle covers respecting, in all 
circumstances, the rights of persons, their dignity and 
their singularity, and respecting different cultures. It also 
applies to material and immaterial goods belonging to 
others, and more generally to the preservation of 
heritage and the environment.

It guides Fenix policy for gender equality, respect for 
private life, promoting diversity and �ghting all forms of 
discrimination, protecting health and safety at work, and 
in particular preventing and sanctioning all situations of 
harassment.

It underlies all of Fenix’s internal and external policies, 
and must even inspire the mode of con�ict resolution.

Tolerance, which is manifested in kindness and 
openness to others, rules out any form of extremist 
behaviour.
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Introduction

ENGIE’s Ethics charter sets out the general framework 
for the professional behaviour of all of the Group’s 
employees. This Practical guide to ethics details  
how the general framework is to be applied and gives 
situational examples.

Through their daily behaviour, in the course of their 
professional duties, in business relationships and  
with all their contacts, employees must promote and 
apply the Group’s 4 fundamental ethical principles.

The Practical guide to ethics is for the permanent  
or temporary employees of the Group’s entities,  
any person seconded to a Group entity by an outside 
company, and for the directors of companies of the 
ENGIE Group.

Everyone, whatever their role, is personally responsible 
for their own behaviour and the consequences  
of their choices. If an employee commits an ethical 
infringement, depending on the exact situation,  
they may face disciplinary, administrative, civil  
and/or penal sanctions; these sanctions are applied  
in accordance with the regulations in force  
in their entity.

ENGIE’s ethics and compliance documents additional 
to the Ethics charter and this Practical guide to ethics 
are available on the website www.engie.com  
and on the Group intranet.

Contents

 .  The Group’s ethical  
commitments [page 3]

 .  Application of the Group’s  
ethical commitments [page 6]

 .  Communicating about  
ethical practices [page 12]

 .  Key day-to-day ethical  
reference points [page 15]
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The Group’s 
ethical 
commitments
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Adherence  
to the highest  
ethical standards
ENGIE upholds the highest ethical standards.  
ENGIE’s principles of action are rooted in the 
international benchmark texts, in particular:

l  the Universal Declaration of Human Rights  
and the additional protocols

l  the conventions of the International Labour 
Organization (ILO), and the guidelines  
of the Organisation for Economic Co-operation  
and Development (OECD) for multinational 
enterprises

l  the United Nations Convention against Corruption

As part of its commitment to fighting corruption,  
the Group has made voluntary commitments,  
by adhering:

l  To the United Nations Global Compact,  
whose 10th principle relates to the fight  
against corruption

l  To the Extractive Industries Transparency  
Initiative (EITI), a civil society organisation 
dedicated to fighting corruption

l  To the French section of the NGO  
Transparency International

ENGIE PRACTICAL GUIDE TO ETHICS

The Group’s  
4 fundamental  
ethical principles

Act in accordance with laws  
and regulations

Behave honestly and promote  
a culture of integrity

Show loyalty

Respect others

1

2

3

4

Generally, everyone must be aware of  
the Group’s ethical commitments contained  
in the Ethics charter and the Practical guide  
to ethics, and everyone in the Group is  
responsible for honouring these commitments.

THE GROUP’S ETHICAL COMMITMENTS
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Aiming for exemplarity
ENGIE considers integrity to be one of the founding 
principles of its ethics.

The need to identify ethical acts and avoid errors 
contributes to the drive for excellence. This implies 
both the personal and the collective commitment  
of teams.

The Group condemns all forms of corruption,  
and ensures that employees who work to respect  
this principle suffer no prejudice as a result. 
Reporting of ethics incidents helps to prevent  
and remedy breaches. It is encouraged by  
the Group, which provides the necessary procedures 
and ensures that no sanction of any kind can be 
brought by the Group against an employee who has, 
in good faith and selflessly, used a procedure  
to report ethical incidents.

Application of  
the subsidiarity  
and responsibility 
principle
The Group’s ethics and compliance documents define 
general rules and principles. The entities must apply 
them, or are invited to implement them in substance, 
according to the principle of subsidiarity, in line with 
the local rules and the policies defined by the entity 
management.

For example, the Group accepts the principle of gifts,  
as long as they remain reasonable; there must never  
be any doubt about the honesty, independence  
and objectivity of the givers and beneficiaries.  
This rule must of course be adapted, prohibiting gifts 
in countries where the law requires it. It can also 
be expanded, if necessary, by obligations setting 
a maximum value for gifts. Locally, in any case, 
managers must clearly indicate the acceptable values 
to their employees.

Comply or explain

For Group-specific rules, entities are given the 
opportunity to adapt their mode of organisation  
if necessary. For example, this may be required 
in order to respect laws or certain aspects of local 
culture embodied in customs that differ from  
the Group practices.

Exemptions are governed by the “comply or explain” 
principle. The motive for exemptions must be 
explained and formally accepted by the upper level 
entity ethics & compliance officer prior to application. 
The explanation must be clear and duly motivated, 
recorded in writing, and must be in compliance with 
ENGIE’s ethical principles. Under no circumstances 
must this exemption entail a violation of the law.  
Any exemption policy discovered after its 
implementation without the agreement of the upper 
level entity will be considered a breach of this rule.
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The Ethics charter contains  

the fundamental ethical principles 

which must be applied in professional 

practices and in behaviour towards 

the Group’s contacts. Concretely, 

these principles apply to the 3 circles 

within which ENGIE works: the Group 

circle, the market circle and the circle 

of society as a whole, everywhere 

where the Group is present.

THE GROUP
ENGIE’s ethics first of all applies 

within the first circle of  

its employees, Group entities,  

and shareholders and partners.

The Group respects diversity and private life,  
and prioritises the competency of its employees. 
ENGIE’s demand for a high level of professionalism 
encourages individual development, both professional 
and personal.

Team spirit is particularly highly valued, and is based 
on open and constructive dialogue, which strengthens 
cohesion.

The Group does all it can to inform its employees 
about its objectives and challenges, in order to 
facilitate their involvement in company life.

ENGIE strives to ensure that salaries in all countries 
allow a decent life in view of local living standards.

The Group is committed to providing everything 
required for the health and safety of its employees  
in the workplace.

Because of their specific responsibilities, the manager 
must promote ENGIE’s ethical principles among  
their employees. They are responsible for deploying 
and implementing ethics and compliance policy  
in operational and functional organisation processes 
within the Group’s entities.

They therefore have a responsibility not only  
to inform employees in a practical and concrete 
manner about the rules they are required  
to observe, but also to ensure that these rules  
are understood. They must also advise their  
employees and encourage them to share their  
ethical queries and their questions about  
the application of regulations, and the Group’s 
commitments. Managers must not hesitate to report  
to their hierarchy or to the ethics & compliance  
officer for their entity any problems encountered  
in applying the Group’s ethical commitments.  
It is their responsibility to check that employees 
are following the rules they are required to apply. 
Managers must lead by example through their  
own behaviour, in order to convey the ethical  
message and a spirit of compliance to their team.

If an unethical order is carried out, both the person 
who followed the order and the person who gave it 
are responsible. Anyone encountering pressure  
to act against ENGIE’s principles is invited to talk  
to someone who can help. All individuals must  
strive to act with common sense and judgment.  
It is therefore normal and natural to bring up  
the ethical questions and dilemmas inherent  
in any professional activity, with colleagues  
and line managers.

Employees
At all levels, ENGIE is committed to maintaining  
high-quality and harmonious human relationships. 
Every individual is therefore responsible for  
allowing all employees to carry out their role  
in good physical and psychological conditions.  
Thus, when exercising responsibilities and hierarchical 
relations, the person must always be respected.  
The Group favours relationships between colleagues 
that are based on courtesy, consideration, appreciation 
and discretion. ENGIE condemns psychological  
or sexual harassment. l l l
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The Group’s entities
ENGIE strives to ensure that relationships within 
its entities operate in a transparent and balanced 
way. The organisation of the Group, based on 
decentralisation of responsibility around Business 
Units, means that every entity has a duty of loyalty 
and transparency towards the Group’s Corporate 
organisation and its General Management.

The Group ensures that information shared  
amongst its entities is accurate and honest.  
When engaged in business relationships  
amongst themselves, ENGIE’s entities apply  
the same principles as those governing  
their relationships with market players.

Entities operating in a regulated context ensure 
compliance with the required procedures, particularly 
concerning commercially sensitive information.

Intra-Group transactions have an industrial  
or commercial objective, and are carried out  
in normal market conditions, in line with 
internationally recognised practices.

With a view to coherence and loyalty, the entities 
must put measures in place locally to allow  
the implementation of the Ethics charter  
and the fulfilment of its requirements.

Shareholders
The Group ensures respect of shareholder equality, 
and considers it a point of honour to give correct, 
transparent, honest and verifiable financial 
information within the required time frame.  
This principle is key as the Group’s development 
depends particularly on its ability to find  
the necessary capital for its investments.

Shareholders and partners place their trust in ENGIE, 
not only to manage the Group successfully, but also  
to create growth.

To this end, ENGIE applies high corporate governance 
standards alongside the rules defined by financial 
market regulatory authorities, particularly aiming 
to ensure optimum growth and remuneration of the 
invested capital.

ENGIE PRACTICAL GUIDE TO ETHICS
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Customers
Customer satisfaction, and consequently the Group’s 
sustainability, depend on many factors, in particular: 
availability, imagination, innovative spirit,  
constant improvement of quality and traceability 
(especially for health and safety), and the integration 
of the social dimension in public service activities.

These requirements imply an open dialogue based on 
true and honest information, protection of customer 
personal data, compliance with rules regarding 
commercially sensitive information, transparency  
of the procedures used by the Group, and, of course, 
respect of commitments and of competition rules.

Competitors
The Group respects the market’s rules of operation. 
It therefore complies with rules of competition and 
those of regulated markets, through loyal behaviour: 
in particular, it commits not to defame or denigrate  
its competitors. It uses only legal and honest methods 
to collect information on its competitors.

Partners, suppliers, 
service providers  
and subcontractors 
The quality of the products and services that ENGIE 
provides to its customers also depends on its capacity 
to obtain excellent services from its partners, 
suppliers, service providers and subcontractors. 
Consequently, their selection must be rigorous 
and impartial. The Group chooses them for their 
professionalism and competitiveness, aiming to build 
a relationship of trust.

All negotiations respect the quality principles defined 
within the Group. In this context, the collective 
dimension of purchase decisions involves all parties 
concerned. Relationships with suppliers are governed 
by fairness and impartiality, in order to maintain 
a balanced and objective relationship with them. 
Employees dealing with partners, suppliers, service 
providers, and subcontractors must demonstrate 
irreproachable ethics and must act in conformity  
with regulations, particularly those concerning rules  
of competition.

The selection criteria for partners, suppliers, service 
providers and subcontractors integrate the Group’s 
commitments to fighting corruption, respecting  
human rights and preserving the environment.

THE MARKET
Beyond the Group, ENGIE applies its 

ethical principles to its relationships 

with market players, namely the 

Group’s customers, suppliers and 

competitors.
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The community
ENGIE respects legal requirements and local 
regulations. It also listens to the expectations  
of its customers, local inhabitants, employees  
and the community. Within its projects,  
the Group is attentive to a continuous consultation 
with stakeholders, particularly the free, prior  
and informed collection of views from communities, 
whose rights it respects (health, environment, 
property, right to water, etc.)

The Group’s activities place it at the heart  
of the communities where it works,  
and it accords particular importance to supporting 
these communities. Thus, ENGIE applies an active 
solidarity policy towards populations in difficulty, 
working with the public authorities if appropriate.  
It also carries out sponsorship and patronage actions, 
and local integration actions, in consultation  
and in partnership with public authorities,  
with the aim of supporting their initiatives.

To carry out local actions in line with its areas  
of business, the Group maintains a dialogue  
in partnership with environmental and humanitarian 
non-governmental organisations (NGOs).  
It also encourages its employees to pursue  
personal civic and associative commitments.

SOCIETY  
AS A WHOLE
ENGIE wishes to rise to the major 

energy challenges of the 21st century 

without derogating its corporate social 

responsibility. Objectives which can 

be achieved by honouring sustainable 

development commitments are defined 

within the Group.

ENGIE PRACTICAL GUIDE TO ETHICS
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The public authorities
ENGIE is committed to showing transparency,  
and to cooperating with the public monitoring  
and regulation authorities and the judiciary 
authorities. The Group bases its relationships  
with the public sector on integrity and honesty.

ENGIE condemns all forms of influence peddling  
and corruption. It refuses to partake in any  
financing of political activity, including in countries 
where this is authorised and regulated by the law.

The Group respects internationally recognised  
human rights in all of its relationships with  
the public authorities.

ENGIE commits to respect the relevant tax laws  
and regulations with honesty and integrity,  
and to pay the taxes required in the countries  
where it operates.

On principle, the Group avoids holding entities  
or assets not connected to a localised operational 
production, in countries that are non-cooperative  
in fiscal terms.

The planet
The environment, its conservation and sustainable 
development are particularly important to ENGIE.  
The Group’s sustainable development policy  
makes this clear, indicating that respect for people 
and the environment is central to ENGIE’s identity  
and values.

Aware of its responsibilities towards present  
and future generations, the Group defines  
its strategy and sets objectives in line with  
sustainable development principles, and reports  
its results.

Vigilant about the emissions and impacts  
of its activities, it also wishes to encourage  
its partners, suppliers, and where necessary  
owners of the facilities that it manages,  
to share its environmental objectives.

The Group uses the most appropriate methods  
and techniques to promote sustainable development.

It encourages research and innovation to develop 
know-how regarding quality and safety, regarding 
reuse and recycling of materials, saving natural 
resources, and regarding reducing harmful impacts.
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Communicating 
about ethical 
practices

ENGIE PRACTICAL GUIDE TO ETHICS
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How to communicate 
about an ethical 
problem
The variety and diversity of situations makes it 
impossible to anticipate every possible case.  
To find a response that fits the Group’s ethics 
principles, it is necessary to make dialogue possible.

Because it can concern the behaviour of people  
that we know, asking an ethics question is often 
a delicate matter. It takes courage to tackle these 
subjects and bring up the dilemma for resolution. 
However, this is the only way of ending unacceptable 
practices and initiating improvement procedures.  
The Group therefore encourages its employees  
to report such matters and address them with  
a trusted person.

Information  
and training
ENGIE provides many documents for its employees, 
to explain the objectives and content of its ethical 
commitments and give them concrete examples.

ENGIE also offers ethics training modules in both 
classroom and e-learning formats. These training 
courses aim to raise awareness among employees  
and managers about the Group’s ethical principles  
and practices, to help them integrate these principles 
into their everyday professional work, and to help 
them develop the reflexes to adopt when faced with 
ethical dilemmas. Certain training courses may be 
rendered mandatory and/or may be made subject  
to knowledge tests.

Each entity can offer ethical training adapted to 
its needs, with support from the Group’s Ethics & 
Compliance Department.

Additional information on these trainings is available 
on the Ethics & Compliance pages of ENGIE’s intranet 
or the entity intranet pages.

Who to talk to
l  You think that the company rules have been

infringed or are at risk of being infringed

l  You think that you are or are going to be
implicated in an action that goes against
the rules of your company

l  You are unsure about how to behave
or about the procedure to follow

l You want advice

In all of these cases, employees are invited to  
consult trusted people: colleagues, their line manager, 
any other management representative, a manager 
whose role is connected to the issue (human resources, 
security, legal, etc.), staff representatives if the law 
authorises this, the entity ethics & compliance officer, 
or the Group Ethics & Compliance Director, etc.
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Reporting an ethics 
incident
Any employee or any Group stakeholder who has 
been a victim or witness of unethical practices  
is invited to report this to the managerial staff or 
ethics & compliance officer of the entity in question, 
or to the Group Ethics & Compliance Director.

ENGIE also has an email address for use by all  
of its employees and stakeholders ethics@engie.com: 
they can use it to inform the Group if they suspect 
any breach of the ethics and compliance rules.

Protection  
of whistleblowers
People receiving an ethics incident report  
inform the ethics & compliance officer of  
the entity concerned. In all circumstances,  
these people and the ethics & compliance officer  
will keep the information received confidential.

A person expressing in good faith and selflessly  
their ethical or compliance concerns cannot have  
any measures brought against them for expressing 
this concern.

The identity of the whistleblower and the identity 
of those possibly implicated remain confidential, 
and breaking confidentiality may lead to sanctions. 
Any abusive use of the reporting mechanisms can, 
however, result in proceedings (e.g. defamation, etc.).

COMMUNICATING ABOUT ETHICAL PRACTICES

ethicsofficer@fenixintl.com
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Key day-to-day 
ethical reference 
points

To help employees who may face  

an ethical problem, benchmarks  

are provided below, with details 

available in the Group’s internal  

policies and procedures.
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HUMAN RIGHTS
The Group considers respect for others to be one of 
its basic ethical principles. It is therefore particularly 
mindful, in all of its activities, to respect the spirit  
and letter of the international conventions and texts 
the Group adheres to.

Everyone is encouraged to assess the impact  
of their actions and decisions on others, so that  
no infringement on the integrity or dignity  
of others may be caused by a Group entity  
or one of its employees.

The Group commits to regularly evaluate, at all stages 
of its projects and activities, their potential impacts 
on communities, and makes sure to take into account 
their expectations through dialogue and consultation.

Every ENGIE employee is careful to avoid 
discrimination in words or acts, particularly  
in connection with age, gender, ethnic, social  
or cultural origin, religion, political opinions,  
union activities, sexual orientation or identity, 
pregnancy, health, particular vulnerability,  
or physical differences or handicaps.

HEALTH, SAFETY, 
ENVIRONMENT
ENGIE carefully considers the impact of its activities 
on all stakeholders and the environment. This is why 
the Group has drawn up a rigorous health, safety  
and environmental policy.

Everyone must be engaged and vigilant, in order 
to carry this policy forward towards sustainable 
commitments, which are ever more ambitious, firm, 
and respectful to individuals, society and the planet.

FRAUD
Any deliberate and dissimulated action or omission 
committed with the intention to deceive or circumvent 
laws or company rules, with the aim of obtaining 
undue material or moral advantage for the perpetrator 
or a third party, is considered to be fraud.

Corporate fraud is a sensitive subject, the impact  
of which is sometimes understated. However, fraud 
has financial costs, which can be high, difficult to 
recover, and represent a serious risk to both people 
and businesses.

Fraud can take many forms: theft of money,  
goods or data, deliberate alteration, concealment  
or destruction of documents, false written information  
or declarations, manipulation of accounts, counterfeiting,  
money laundering, scams, corruption, etc.

ENGIE considers all forms of fraud to be unacceptable. 
Any fraudulent act exposes the perpetrator to the 
sanctions specified under international or local law 
and in the internal regulations of the Group’s entities.

CORRUPTION
Corruption is a specific form of fraud. It can be active 
or passive: 
 
l  active corruption involves providing undue 

advantage to another, in order to distort a decision 
procedure (authorisation, right, supply, market, 
contract, etc.)

l  passive corruption involves receiving undue 
advantage in return for abstaining from action  
or acting against the obligations of one’s role.  
Passive corruption is not necessarily solicited,  
but can go as far as extortion.

Corruption takes the form of various types  
of actions, such as gratuities, commission, 
embezzlement, undue payment for public  
service (extortion). l l l

KEY DAY-TO-DAY ETHICAL REFERENCE POINTS 

ENGIE PRACTICAL GUIDE TO ETHICS
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COMPETITION
The Group attaches the utmost importance  
to complying with rules of competition, and refuses  
any practice that violates these rules. Its employees  
are encouraged to behave irreproachably towards  
their competitors, customers, suppliers, subcontractors 
and prospects. Prohibited behaviour includes:  
unlawful agreement, abuse of dominant position,  
acts of corruption, exchange of insider information,  
and discriminatory, excessive or predatory prices.

ENGIE prohibits all disloyal practices, for example 
collusion with competitors, which have the aim of: 
 
l  Bid rigging

l  Fixing a purchase or sales price

l  Limiting production, investments, innovation  
and their use

l  Sharing or segmenting markets, outlets  
or supply sources, be this by territory,  
customer type or any other criteria

l  Eliminating a competitor, customer, supplier,  
or newcomer on the market. l l l

RECOURSE  
TO A COMMERCIAL 
INTERMEDIARY  
OR BUSINESS 
CONSULTANT
To ensure that using commercial intermediaries can 
in no case expose the Group to a risk of corruption, 
ENGIE requires a prior ethics investigation and  
a validation procedure in proportion with the stakes, 
detailed in the Group’s business consultant policy.

For example, particular requirements for commercial 
intermediaries selected by the Group include: 
 
l  Having a good reputation, an adequate network of 

contacts, recognised professional competence, and 
knowledge of the laws, context and local customs

l  Not being an employee or official agent of a public 
sector body, a political party, a potential customer 
or a competitor, who has a connection with  
or interest in the project for which they are  
being asked to provide services

l  Conforming to regulations

l  Not being selected solely on the basis of  
a recommendation from a potential customer

l  Being chosen and approved in line with  
the applicable procedure

l  Demonstrating the services have been provided, 
particularly via an activity report.

Extortion is demanding undue recompense in return 
for the award of a market, a contract or a clearance, 
by exerting pressure that can extend from occasional 
or daily demands for money, to exaggerated 
administrative red tape, or even physical threats 
against individuals and their family.

Corruption creates costs by reducing economic 
efficiency. It both deprives communities of some 
services rendered for the benefit of a few, and 
diverts the effort of organisations from continuous 
development of their technology and competitiveness. 
Corruption can also threaten the dignity and integrity 
of those who suffer its consequences through no fault 
of their own. Therefore, ENGIE condemns all forms 
of corruption, whenever, wherever and in whatever 
circumstances they take place.

All Group employees must use only legal and ethical 
means when researching information on competitors. 
For example, intrusion and identity concealment are 
prohibited. Employees must not defame or denigrate 
competitors, or seek benefit from incorrect, falsified  
or distorted documents.

When a Group entity intervenes in a regulated market, 
it must make sure it informs employees about legal 
provisions affecting them, and ensure that these are 
correctly applied.
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GIFTS  
AND HOSPITALITY
Gifts and hospitality are signs of courtesy,  
and must correspond with local tastes and customs. 
The Group wants to limit, as far as possible,  
the quantity and value of gifts and hospitality 
(including travel), whether they are given  
or received by Group employees. Their frequency  
and total value must be defined by line management; 
particular vigilance is required for relationships  
with representatives of public authorities. To find out 
how this policy is applied in their entity, employees 
can consult their line manager.

An example of good hospitality practice, provided that 
local law authorises it, is to never invite a stakeholder 
somewhere where they could not invite you in return.

Before accepting or giving a gift, 4 key questions 
should be asked:

l  What are the rules within my entity about gifts  
and hospitality?

l  Do I have my line manager’s permission to give/
receive this gift?

l  Could this gift change my attitude to the person  
or company?

l  Can I comfortably talk about this gift with  
my fellow employees and those close to me?

Never agree to give or receive a gift or hospitality 
which for any reason makes you uncomfortable,  
or which might make the other party or people  
in your circle uncomfortable.

PURCHASING  
AND SUPPLIERS
All employees in a professional relationship  
with partners, suppliers, service providers  
and subcontractors must be especially vigilant  
in terms of respecting ethics.  
They must follow ENGIE’s fundamental ethics principles, 
particularly the 7 principles of the Code of conduct  
for the relationship with suppliers:

l  Comply with laws, regulations, external standards, 
Group commitments and internal procedures

l  Treat suppliers fairly, transparently and impartially

l  Ensure that mutual commitments are respected

l  Protect the confidentiality of all information 
exchanged

l  Foster awareness of and meet the Group’s 
commitments with regard to ethical standards, 
sustainable development and social responsibility

l  Avoid any conflict of interests that may undermine 
objective and independent decision making

l  Report any situation that does not comply with 
these rules.

ENGIE PRACTICAL GUIDE TO ETHICS
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CONFLICTS  
OF INTERESTS
A conflict of interests can arise when a person has 
private interests (i.e. the personal or professional 
interests of an employee) which might influence  
or appear to influence the way in which he  
or she carries out the role and responsibilities  
given to them by the Group. This is the case,  
for example, when an employee encounters  
a situation where they might take a decision  
not according to the interests of their company,  
but according to their own interests, or those  
of a relative or friend.

When faced with such a situation, it is necessary 
either:

l  to abstain from taking part in the tasks and 
missions entrusted to you, and to inform your 
ethics & compliance officer and line manager

l  to obtain an exemption from your line manager, 
who will consult the entity ethics & compliance 
officer, to allow you to continue the activity

If in doubt, it is wise to ensure that you are not  
in a conflict of interest situation, for example:

l  if you or someone close to you has interests  
in a customer, competitor or Group supplier 
organisation

l  if you exercise a professional activity outside  
the Group

l  if you have responsibilities in associations  
or public sector bodies which are customers.

LOBBYING
ENGIE defines lobbying activity as promoting  
and defending the interests of the Group  
(or the interests of its entities) by informing  
its stakeholders in the technical, economic  
and social domains. ENGIE wishes to share  
its vision of the energy system and its technical 
expertise with institutional bodies, and with  
members of government and parliament,  
and to inform them about the Group, its ethical 
commitments, its businesses and its services.  
These positions, whilst taking into account  
the common good, aim to inform public decision-
making. To this end, ENGIE acts directly with its 
institutional contacts and/or contributes to the work 
of professional associations which also carry out 
lobbying activities. Additionally, the Group can call 
upon external lobbying organisations to support it  
on a particular project.

In any case, lobbyists always disclose the identity 
of the people or organisations for whom they are 
working when making their lobbying contacts.  
They neither provide nor demand paid information.

The Group draws their attention in particular  
to the risks of conflicts of interests, corruption  
and influence peddling. All employees should be 
careful not to give the impression that the Group  
or the entity they represent seeks to unduly  
influence internal political affairs in a country.
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CORPORATE PATRONAGE 
AND PARTNERSHIPS
Patronage and partnership actions are authorised 
under the Group’s patronage and partnership policy. 
They show a socially responsible, corporate citizen 
approach.

Only persons authorised to do so by their line 
manager can command or initiate these operations. 
They ensure that these initiatives are well-founded, 
and do not create conflicts of interests or provide  
an inappropriate means of funding.

To this end, a prior ethical investigation  
and a monitoring of the implemented actions  
are systematically carried out.

INSIDER INFORMATION 
AND INSIDER TRADING
Insider information is any specific information  
which has not been officially made public,  
directly or indirectly concerning a listed company,  
and which – if made public – could affect the share 
price of a company or its related financial products 
(shares, bonds, loans, call or put options, etc.). 
Certain insider information can also concern financial 
instruments. A person who has insider information  
is automatically considered an insider. The person 
who holds insider information about a listed company 
must not divulge such information, buy or sell 
securities in this company, or even recommend  
or suggest that a third party buy, sell or keep 
securities, during the period defined by local 
regulations. Such actions constitute an insider breach.

This restriction concerns securities in the company  
in which this person is employed, as well as  
those of any other listed company about which  
they possess insider information.

ENGIE PRACTICAL GUIDE TO ETHICS
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CONFIDENTIALITY
In the course of their duties, every employee  
may manage or possess various information.  
This information may concern customers, staff,  
the company, or more generally, the economic, 
commercial or legal environment of the company 
(commercial or financial partners, suppliers, 
administrations, other Group companies, etc.).

As a general rule, any information which has not  
been made public should be considered confidential. 
Special care must be taken with information which 
is subject to particular regulation in certain areas 
of activity, for example commercially sensitive 
information or personal data.

For the protection or transfer of personal data,  
the Group put in place internal juridical rules  
which must be obeyed by all employees (in particular 
the Binding Corporate Rules validated by European 
data protection authorities).

Both within and outside of ENGIE, it is recommended 
that employees maintain the utmost discretion 
regarding information of any nature from  
or about the company. If such information must be 
communicated to another person so that they can 
complete the task assigned to them, all parties will 
take care to provide only the necessary elements, 
particularly if this information belongs partly  
or entirely to a third party or service provider.  
The receiver will also be informed of the 
confidentiality level of the information transmitted 
and of cyber-security instructions, to use or to 
exchange this information within or outside the Group.

Much of the confidential information accessible  
to employees is in electronic form. For this reason, 
the Group has defined rules for information systems, 
which must be followed by all. 

A few good IT security practices

l  I do not leave sensitive documents on printers 
or in meeting rooms, and I apply the clear desk 
policy, locking documents away.

l  I am responsible for my visitors and I never  
leave them alone on company premises.

l  I lock my computer by activating the password-
protected screensaver whenever I leave my desk, 
even for a short while.

l  I do not open email attachments in suspicious  
or unsolicited emails, and I do not reply to 
these emails.

l  I only use IS authorized by the Group and respect 
related cyber-security instructions.



22 KEY DAY-TO-DAY ETHICAL REFERENCE POINTS 

COMMUNICATION
In their communication policy, Group entities strive 
to ensure that the information provided is complete, 
correct, precise, understandable and published in  
good time. Aside from their director, only those  
duly mandated have the right to speak on behalf of 
the entities.

An employee who wants to speak in public, publish,  
or answer an interview on a subject concerning  
a Group entity must therefore have permission  
to do so from an authorised person (except in specific 
circumstances defined by applicable regulations).

Any employee not authorised to do this can 
nevertheless express themselves freely, as long as 
they first specify that they are speaking or writing 
in their own name, and not on behalf of their entity. 
They must in particular be careful not to implicate 
their entity in a partisan stance, or use their role  
in their entity to support their opinion.

INTELLECTUAL 
PROPERTY
Just as employees have a duty to protect the Group’s 
intangible assets, they must take care to respect  
and acknowledge the intellectual property of the 
Group and of others.

For example, they must ban the unauthorised use  
of patents and copyrights, and the copying  
or plagiarising of others’ trademarks, studies, projects  
or publications.

GENUINENESS AND 
TRUTH OF DOCUMENTS, 
TRACEABILITY
Generally, it is prudent to keep a written trace of the 
main stages of a decision or action for which an entity 
or employee might be held responsible. This might 
concern any document used to establish scientific, 
technical, administrative, accounting or financial 
results. 

Documents created and archived by an ENGIE entity 
must accurately reflect the facts, locations and dates 
that they record. Employees must not fake or falsify 
a document. Anyone who suspects the existence of 
such a document must immediately inform their line 
management or the ethics & compliance officer for 
their entity.

These documents, information, data processing 
or registers, computerized or not, must be done, 
exchanged, transferred or kept for the duration  
and in the form specified by applicable laws  
and regulations, particularly in respect of personal 
data related regulations.
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PROTECTION OF 
COMPANY ASSETS
The assets of the Group’s entities must only be used 
for professional purposes, in legitimate conditions  
and with the legitimate authorisations.

All employees must do what they can to protect  
and promote these assets, avoid harming them,  
and ensure they are not used fraudulently.  
This rule applies to material assets (property, 
premises, equipment, supplies, etc.) and immaterial 
assets (patents, information, images, software, 
trademarks, reputation, trade secrets, etc.).

Any employee who notices that protection measures 
are insufficient must alert the line manager. The same 
applies if they become aware of any theft, attempted 
theft, piracy, espionage, sabotage or damage.

DELEGATION  
OF AUTHORITY
All managers and employees contribute to  
the company’s overall performance and have  
a share of responsibility corresponding to  
their perimeter of activity. Thus, in order to  
guarantee the appropriate distribution of 
competences, obligations and responsibilities, 
management must ensure effective and operational 
empowerment through delegation of authority  
and signature, according to the principles  
defined by the Group’s General Secretariat.

The Group’s delegations of authority and engagement 
letters include a specific reference to ethical 
responsibilities.
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2 INTRODUCTION – BRIAN WARSHWASKY, CEO

Fenix Charte Éthique 
 

L’ENTREPRISE DURABLE,
C’EST L’ENTREPRISE
ÉTHIQUE

Fenix International est une société innovante développant
des technologies dans le secteur de l’énergie solaire pour
les populations rurales non-connectées au réseau électrique.
Nous avons pour ambition d’améliorer la qualité de vie de
nos clients en leur permettant d’avoir accès à l'électricité,
ainsi qu’à une offre adaptée de services �nanciers ou liés à
l’énergie. Fenix souhaite donner accès à ses produits à des
millions de personnes en Afrique tout en assurant une
croissance responsable et durable.

Pour atteindre nos objectifs, nous avons besoin d’entretenir
une relation de con�ance avec l’ensemble de nos parties
prenantes : entreprises, investisseurs, pouvoirs publics,
société civile, fournisseurs, partenaires, et particulièrement
nos clients.

Pour préserver cette relation de con�ance, et construire une
entreprise responsable, nous portons six valeurs:

Tous les collaborateurs Fenix s’engagent à respecter les
valeurs que nous portons, et sont conscients de la
responsabilité qui est la nôtre dans les décisions que nous
prenons ou les projets que nous engageons. Cette
exigence quotidienne structure notre identité autour d’une
conviction simple et forte : l’entreprise durable, c’est
l’entreprise éthique.

•  Nous visons continuellement une expérience client
    exceptionnelle
•  Nous créons des produits accessibles à tous et qui changent
    les vies
•  Nous nous réinventons pour toujours répondre aux besoins
    de nos clients
•  Nos ambitions sont immenses, et nous les réalisons
•  Nous avons un triple objectif : l’humain, la rentabilité et
    l’environnement
•  Nous investissons dans une équipe passionnée, engagée et
    performante
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Cette ambition éthique, que
nous portons tous, requiert
l’exemplarité de chacun

Cette Charte définit les 4 
principes éthiques 
fondamentaux autour 
desquels s’articulent 
l’ensemble des 
engagements Fenix en 
matière d’éthique, 
détermine leur champ 
d’application et présente 
l’architecture générale de 
la gouvernance et de 
l’organisation éthique et 
compliance de Fenix. Nous 
vous remercions de 
prendre le temps de revoir 
ces principes 
fondamentaux, de vous 
efforcer de comprendre 
leur implication dans votre 
rôle, et assurer leur mise 
en œuvre.

Notre politique est très claire : la tolérance zéro en matière notamment de
fraude et de corruption, et un engagement absolu dans le respect des règles
éthiques – celles des pays dans lesquels nous opérons et celles que nous nous
sommes �xées. Elle implique que chaque collaborateur prenne avec rigueur sa
part dans la construction et la protection de la réputation de Fenix, en agissant
en pleine conformité avec les lois applicables et nos principes éthiques, dans
tous nos marchés.

Nos collaborateurs travaillent ensemble pour permettre l’accès à nos produits à
des millions de clients. Nous nous efforçons de développer un service client
unique a�n de contribuer à l’amélioration du quotidien de nos utilisateurs. Pour
cela, l’éthique doit être au coeur de la gestion de nos activités au quotidien. Elle
doit irriguer nos pratiques managériales, commerciales et opérationnelles.
L’éthique n’est pas uniquement l’affaire d’une équipe ou du déontologue, c’est
l’affaire de chacun d’entre nous et c’est l’affaire de tous. Nous construisons
ensemble la con�ance de nos parties prenantes, levier de création de valeur
majeur pour Fenix.

Les principes �xés par la présente Charte déclinent cette ambition éthique.
Aucun objectif de développement ou de performance ne doit donc être �xé
au sein de Fenix ou de ses entités si sa réalisation doit conduire à déroger
d’une quelconque manière à ces principes.

Si Fenix tire sa force de son excellence opérationnelle, nous sommes aussi
reconnus de l’ensemble de nos partenaires et de nos clients pour notre très
haut niveau de stabilité, de responsabilité et notre service clientèle unique. A
nous tous, donc, de nous montrer à la hauteur de ce capital de con�ance qui
nous est accordé, en érigeant, au quotidien, l’éthique au rang de priorité
absolue.

La présente Charte Ethique constitue avec le Guide Pratique de l’Éthique et
notre Code de Conduite le socle sur lequel s’appuie l’ensemble des
référentiels, politiques internes et codes de conduite adoptés par Fenix, et dont
chacune et chacun d’entre nous, quelle que soit son rôle, son entité de
rattachement ou sa sphère d’intervention géographique, est à la fois le
promoteur et le gardien.
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Les Principes Éthiques
Fondamentaux
de Fenix 

PRINCIPE    1

PRINCIPE    4

PRINCIPE    2

PRINCIPE    3

Agir en conformité avec les lois et les réglementations

En toutes circonstances, tous les collaborateurs de Fenix
doivent observer les réglementations internationales,
fédérales, nationales, locales et les règles de déontologie
professionnelle relatives à leurs activités, ainsi que les
politiques éthiques et conformité de Fenix.

En ce qui concerne ces règles spéci�ques, en tant
qu’élément structurant de l’identité de Fenix, l’ensemble
des entités doivent en respecter la substance, sous réserve
des dispositions impératives des droits applicables et des
usages locaux.

Se comporter avec honnêteté et promouvoir une 
culture d’intégrité

L’honnêteté et l’intégrité doivent gouverner aussi bien les
relations d’affaires que les relations interpersonnelles et
les pratiques professionnelles quotidiennes. Il est impératif
que chacune et chacun agisse avec droiture en toutes
circonstances et contribue à promouvoir une culture
d’honnêteté et d’intégrité. Partant de ce principe, Fenix
attache la plus haute importance à l’exemplarité du
comportement de ses collaborateurs. Dans le choix de ses
partenaires, Fenix veille à maintenir une haute exigence
d’honnêteté et de respect des droits humains.

En conséquence, Fenix encourage le signalement des
incidents éthiques, et aucun collaborateur ne pourra être
sanctionné pour avoir utilisé, de manière désintéressée et
de bonne foi, un dispositif de signalement de ces
incidents, ou pour avoir refusé d’accomplir un acte qui lui
apparaîtrait contraire aux principes éthiques de Fenix.

 

Faire preuve de loyauté

Pour Fenix, la qualité d’une relation repose sur la loyauté
des interlocuteurs, spécialement dans l’exécution des
contrats et la relation avec nos clients. Cela impose
notamment de tenir les engagements pris et de ne
promettre aucun engagement que Fenix n’est pas en
mesure de tenir.

Chaque fois qu’un collaborateur de Fenix communique
avec ses interlocuteurs, il le fait de bonne foi, dans un
esprit constructif, respectueux des intérêts de chacun et
avec le souci d’une information sincère.

Le principe de transparence ne fait pas obstacle au
respect, par les collaborateurs, du secret des affaires, dans
le cadre des lois applicables.

Fenix attend de ses collaborateurs le respect des principes
édictés par la présente Charte, et leur apporte en retour la
protection nécessaire lorsqu’ils sont mis en cause dès lors
qu’ils ont agi de bonne foi dans le cadre de leurs
attributions.

Respecter les autres
 
Convaincue que l’entreprise durable est celle qui sait
conjuguer développement économique et progrès
humain, Fenix attache la plus haute importance aux valeurs
de tolérance et de respect d’autrui, qui s’imposent à tous
les collaborateurs dans l’exercice de leurs activités
professionnelles et qui gouvernent les relations de toutes
les entités Fenix à leur égard.

Le respect d’autrui implique de traiter chacun
équitablement, en attachant autant d’importance aux uns
qu’aux autres, et appelle la réciprocité, chacun ayant des
droits à faire valoir mais également des devoirs à remplir,
vis-à-vis des autres, de son entité, de Fenix et de la société
dans son ensemble.

Ce principe recouvre notamment le respect, en toutes
circonstances, des droits des personnes, de leur dignité,
de leur singularité et le respect des différentes cultures. Il
s’applique également aux biens matériels et immatériels
appartenant à autrui et plus généralement à la
préservation du patrimoine et de l’environnement.

Il guide la politique de Fenix en matière d’égalité entre les
hommes et les femmes, de respect de la vie privée, de
promotion de la diversité et de lutte contre toutes les
formes de discriminations, de protection de la santé et de
la sécurité au travail et en particulier de prévention et de
sanction de toutes les situations de harcèlement.

Il sous-tend l’ensemble des politiques internes et externes
de Fenix et doit inspirer jusqu’au mode de résolution des
con�its.

La tolérance, qui se traduit par la bienveillance et
l’ouverture aux autres, exclut toutes les formes de
comportement à caractère extrémiste.
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Application de
la Charte
Éthique Fenix 

La Charte
Ethique
et Ses 4
Principes
S’appliquent

A l’ensemble des
collaborateurs et des 
entités du Groupe
 
Fenix attend de ses collaborateurs qu’ils agissent en accord
avec les principes éthiques de Fenix, en toutes circonstances
et quels que soient leur rôle, leur niveau de responsabilité et
leurs interlocuteurs.

Travailler dans un climat sain participe à la croissance
responsable de Fenix et à l’épanouissement des
collaborateurs. Fenix accorde ainsi la plus grande attention à
la qualité de vie au travail, et s’efforce à améliorer la qualité
de vie de nos clients. Fenix considère que le succès de notre
mission nécessite des collaborateurs passionnés et engagés
pour fournir à nos clients la meilleure expérience. Le respect
et la con�ance doivent guider les relations entre les salariés
tout comme le dialogue avec nos parties prenantes.

Chacun des membres de l’équipe a l’obligation de ne jamais
agir d’une manière qui suscite le moindre doute quant à
l’éthique de Fenix.

Les principes éthiques fondamentaux doivent être promus par
les collaborateurs de Fenix, particulièrement les salariés qui
siègent dans les conseils d’administration ou de surveillance
d’entreprises non contrôlées par ENGIE.

Les dirigeants et managers de Fenix sont les promoteurs par
excellence de la Charte Ethique du Groupe et de son
application au quotidien auprès des collaborateurs et des
parties prenantes. S’ils doivent véri�er les connaissances de
leurs collaborateurs en ce qui concerne leurs obligations
éthiques et réglementaires, ils doivent plus encore veiller à ce
qu’ils aient des pratiques conformes à leurs obligations.

En cas de recours à des sanctions liées au non-respect des
obligations éthiques et/ou réglementaires, celui-ci s’effectue
dans le respect du droit et des usages locaux.
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Aux clients et parties
prenantes de Fenix
 
Fenix applique ses principes éthiques à ses relations
avec tous les acteurs des marchés, notamment les
clients, investisseurs, partenaires, fournisseurs,
prestataires et sous-traitants (y compris les
intermédiaires ou consultants commerciaux) ou les
organisations non gouvernementales (ONG).

Fenix promeut auprès de l’ensemble de ses parties
prenantes ses principes.

Vis-à-vis des clients, Fenix attache la plus haute
importance à leur satisfaction et leur expérience client,
qui repose sur la qualité des produits et des services
offerts à un prix abordable, un service après-vente
attentif, la transparence des procédures ou encore le
respect des engagements et des règles de la
concurrence.

Vis-à-vis de tous les acteurs du marché, les
collaborateurs de Fenix adoptent un comportement
loyal et font preuve d’équité et d’impartialité lors des
négociations. Ils s’assurent que les partenaires,
fournisseurs, prestataires et sous-traitants ont des
préoccupations éthiques compatibles avec celles de
Fenix, et portent à leur connaissance la Charte Ethique

de Fenix. Fenix demande l’inclusion dans ses contrats
avec ses partenaires, fournisseurs, prestataires et
sous-traitants d’une clause prévoyant le respect des
engagements de Fenix en matière de droits humains et
de lutte contre la corruption, par ceux-ci et par leurs
propres partenaires. Fenix s’assure de l’intégrité et de
la réputation de ses partenaires, fournisseurs,
prestataires et sous-traitants.

Vis-à-vis de la société 
dans son ensemble
 
Fenix applique ses principes éthiques partout où
l’entreprise est présente. Nous exerçons nos activités
en respectant les droits humains internationalement
reconnus.

Socialement responsable, Fenix s’engage auprès des
communautés dans lesquelles elle développe son
activité à respecter l’environnement et la diversité des
cultures, et à minimiser son impact écologique. Nous
communiquons ouvertement sur ses réalisations et ses
dé�s dans ce domaine et coopérons avec des
organisations non gouvernementales (ONG) dans les
secteurs environnemental et humanitaire.
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L’Organisation
Éthique et la
compliance de
Fenix 

L’engagement éthique de Fenix est promu au plus haut niveau
de l’organisation et du groupe ENGIE: le Président, le Directeur
Général et les Comités Exécutifs ont doté ENGIE et Fenix de
structures à cet effet.

Le Comité pour l’Éthique, l’Environnement et le
Développement Durable (CEEDD) du Conseil
d’Administration d’ENGIE veille au respect des valeurs
individuelles et collectives sur lesquelles Fenix fonde son
action, au respect des règles de conduite auxquelles chaque
collaborateur doit se conformer et à l’adéquation des moyens
dont Fenix se dote pour les faire appliquer.

Le Comité de la Compliance d’ENGIE, présidé par le
Secrétaire Général, veille à la conformité de la mise en oeuvre
des engagements éthiques pris par l’ensemble des entités
ENGIE, dont Fenix, et suit les dysfonctionnements relevés et
s’assure du traitement adéquat de ceux-ci. Son action permet
de donner aux organes de gouvernance de Fenix et à la
Direction Générale l’assurance raisonnable que le dispositif
éthique de Fenix est appliqué et contrôlé.

La Direction Éthique & Compliance de ENGIE favorise
l’intégration de l’éthique dans la vision, la stratégie, le
management et les pratiques du Groupe. Elle propose les
textes de référence en matière d’éthique et de compliance,
supervise leur mise en oeuvre par les entités opérationnelles
et les directions fonctionnelles, conduit des actions de
formation, reçoit les signalements et participe aux activités de
contrôle nécessaires avec les autres organisations de contrôle
d’ENGIE et Fenix.

Tous les déontologues et correspondants éthiques des
entités du Groupe sont rassemblés dans la �lière régalienne
Éthique & Compliance, animée par la Direction Éthique &
Compliance d’ENGIE. Celle-ci leur adresse les directives et
observations nécessaires et reçoit les rapports et observations
des entités.

La gouvernance
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Le role du déontologue
  
Dans chaque entité dont la taille et l’autonomie le
justi�ent, le manager procède, en accord avec la �lière
Éthique & Compliance, à la nomination d’un
déontologue et veille à lui donner les moyens humains
et budgétaires appropriés, ainsi qu’à lui reconnaître
l’autorité nécessaire à l’exécution de ses missions.

Le déontologue participe à la dé�nition des règles et
des devoirs en matière d’éthique et de compliance, et
veille à leur respect dans l’entité. Il s’assure de la mise
en oeuvre de la Charte Ethique et de l’ensemble des
documents de référence relatifs à l’éthique et à la
compliance sur le périmètre de son entité. Il contribue à
la gestion du risque éthique en s’appuyant notamment
sur le management de son entité et en rappelant à
celui-ci la primauté donnée par Fenix à l’éthique et en
particulier à la lutte contre la corruption et au respect
des droits humains.

Le déontologue apporte aide et conseils à tout
collaborateur qui l’interroge en matière d’éthique et
s’assure qu’aucune sanction, de quelque nature que ce
soit, ne puisse être prise à l’encontre d’un salarié ayant
utilisé de manière désintéressée et de bonne foi un
dispositif de signalement des incidents éthiques.

En matière d’éthique et de compliance, l’évaluation de
la mise en oeuvre des dispositifs s’inscrit dans le cadre
d’une démarche d’amélioration continue.

Dans ce cadre, la Direction Éthique & Compliance
d’ENGIE détermine et promeut les contrôles de
conformité nécessaires. Elle veille à la conduite d’audits
éthiques dont elle rend compte au Comité de
Compliance, et le cas échéant au Comité Exécutif du
Groupe.

Chaque année, la procédure de conformité évalue de
manière détaillée le déploiement de la politique
d’éthique dans les entités du Groupe. 

Tous les déontologues doivent produire un rapport 
annuel relatif aux activités et progrès réalisés par leur 
entité en matière d’éthique et de compliance, en 
application des règles et procédures d’ENGIE, ainsi 
que des éventuelles dispositions ou actions 
spéci�ques prises par l’entité elle-même. Ce rapport, 
remis à l’entité de rattachement, est accompagné 
d’une lettre de conformité du manager certi�ant son 
engagement quant à l’application du dispositif 
éthique et compliance au sein de l’organisation dont il 
a la responsabilité.

La Direction Ethique & Compliance du Groupe veille
également à ce que des mesures individuelles et
structurelles soient prises en cas de manquement
éthique, en lien avec le management, les directions
locales et les directions fonctionnelles concernées.

Tous ces acteurs doivent être attentifs aux
informations et signaux faibles pouvant indiquer un
cas potentiel de violation des règles. Ils en informent
le déontologue, contribuent si nécessaire à la
réalisation de revues et investigations spéci�ques ainsi 
qu’à la mise en oeuvre des mesures correctives.Le contrôle de la

conformité
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Fenix Charte Éthique 

Les Documents de Références 
La démarche éthique et conformité d’ENGIE et Fenix est bâtie sur 3 niveaux de textes de références:

Tous les documents d’éthique et de compliance Fenix/ENGIE sont accessibles sur le site internet 
https://www.fenixintl.com/, www.engie.com et sur l’intranet Groupe.

Les traductions de ce document pouvant être sujettes à interprétation, seules les versions française et 
anglaise font référence.

Pour tout renseignement ou conseil en matière d’éthique et de compliance : ethicsof�cer@fenixintl.com

Pour déclarer un incident éthique, saisissez le dispositif d’alerte dEngie : ethics@engie.com
   

Première édition française - April 2019
Deuxième édition française - November 2019

1.  La présente Charte Ethique et le Guide pratique de l’éthique (Le Guide pratique de l’éthique est annexé à
    la présente Charte Ethique pour référence), qui en détaille les modalités d’application et donne des
    exemples de mise en situation.

2.  Les référentiels, qui fédèrent les politiques et procédures thématiques dont ENGIE se dote pour
     concrétiser la mise en œuvre et le développement de la culture éthique au sein du Groupe : référentiel
     intégrité, référentiel droits humains et référentiel management de la conformité.

3.  Les codes de conduite, qui précisent les implications des engagements éthiques du Groupe par catégorie
     ou pratique professionnelle.
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Introduction

La Charte éthique d’ENGIE fixe le cadre général  
dans lequel doit s’inscrire le comportement 
professionnel de chacun des collaborateurs du Groupe. 
Ce Guide pratique de l’éthique quant à lui en détaille 
les modalités d’application et donne des exemples  
de mises en situation.

Par ses comportements quotidiens, dans l’exercice 
de son métier comme dans les relations d’affaires, 
avec l’ensemble des interlocuteurs qu’il ou elle côtoie, 
chaque collaborateur a la responsabilité de promouvoir 
et d’appliquer les 4 principes éthiques fondamentaux 
du Groupe.

Le Guide pratique de l’éthique s’adresse  
aux collaborateurs, permanents ou temporaires,  
des entités du Groupe, à toute personne détachée  
par une entreprise tierce auprès d’une entité  
du Groupe ainsi qu’aux administrateurs des sociétés  
du Groupe ENGIE.

Chacun, quelle que soit sa fonction, est personnellement 
responsable de son propre comportement et assume  
les conséquences de ses choix. S’il ou elle commet 
un acte contraire à l’éthique, le collaborateur 
s’expose, selon le cas, à des sanctions disciplinaires, 
administratives, civiles et/ou pénales ; l’application 
de ces sanctions s’inscrit dans le cadre des 
réglementations en vigueur dans son entité.

Les documents d’éthique et de compliance d’ENGIE 
complémentaires à la Charte éthique et au présent 
Guide pratique de l’éthique sont accessibles  
sur le site Internet www.engie.com  
et sur l’intranet Groupe.

Sommaire

 .  Les engagements éthiques  
du Groupe [page 3]

 .  L’application des engagements  
éthiques du Groupe [page 6]

 .  Échanger sur les pratiques  
éthiques [page 12]

 .  Les repères clés de l’éthique  
au quotidien [page 15]
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Les engagements  
éthiques  
du Groupe
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L’adhésion  
aux plus hauts 
standards éthiques
ENGIE adhère aux plus hauts standards éthiques.  
Les principes d’action d’ENGIE s’inscrivent  
dans le cadre de textes de référence  
internationaux, notamment :

l  la Déclaration universelle des droits de l’homme  
et les pactes additionnels

l  les conventions de l’Organisation Internationale  
du Travail (OIT) et les principes directeurs  
de l’Organisation de Coopération  
et de Développement Économiques (OCDE)  
à l’intention des entreprises multinationales

l  la convention des Nations Unies 
contre la corruption

Dans le cadre de son engagement dans la lutte  
contre la corruption, le Groupe a pris des engagements 
volontaires, en adhérant :

l  au pacte mondial des Nations Unies,  
dont le 10e principe concerne  
la lutte contre la corruption

l  à l’initiative pour la transparence dans  
les industries extractives (EITI), organisation  
de la société civile qui se consacre  
à la lutte contre la corruption

l  à la section française  
de l’ONG Transparency International

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE

Les 4 principes 
éthiques 
fondamentaux  
du Groupe

Agir en conformité avec les lois  
et les réglementations

Se comporter avec honnêteté  
et promouvoir une culture d’intégrité

Faire preuve de loyauté

Respecter les autres

1

2

3

4

 
D’une manière générale, nul ne doit ignorer  
les engagements éthiques du Groupe contenus 
dans la Charte éthique et le Guide pratique  
de l’éthique, et chacun dans le Groupe  
est responsable pour ce qui le concerne  
du respect de ces engagements.

LES ENGAGEMENTS ÉTHIQUES DU GROUPE
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Une ambition 
d’exemplarité
ENGIE considère l’intégrité comme l’un des principes 
fondateurs de son éthique.

Discerner les actes éthiques et éviter les erreurs  
sont des préoccupations qui vont dans le sens  
de la recherche de l’excellence. Cela implique autant 
l’engagement personnel que l’engagement collectif 
des équipes.

Le Groupe réprouve la corruption sous toutes  
ses formes et veille à ce que les collaborateurs  
qui s’impliquent pour faire respecter ce principe  
n’en subissent aucun préjudice. Le signalement  
des incidents éthiques contribue à la prévention  
et au traitement des situations de manquement.  
Il est encouragé par le Groupe, qui met à disposition 
les dispositifs nécessaires et qui s’assure qu’aucune 
sanction, de quelque nature que ce soit, ne puisse  
être prise par le Groupe à l’encontre d’un salarié 
ayant utilisé de bonne foi et de manière désintéressée 
un dispositif de signalement des incidents éthiques.

L’application  
du principe  
de subsidiarité 
et de responsabilité
Les documents éthiques et compliance du Groupe  
définissent des règles et des principes généraux.  
Les entités doivent les appliquer ou sont invitées  
à les décliner selon le principe de subsidiarité,  
en fonction des règles locales et de la politique 
déterminée par le management de l’entité.

À titre d’exemple, le Groupe accepte le principe 
des cadeaux dans la mesure où ceux-ci restent 
raisonnables ; il ne doit jamais y avoir de doute  
quant à l’honnêteté, l’indépendance et l’objectivité  
des donateurs et bénéficiaires. Il est bien sûr 
nécessaire que cette règle soit adaptée en une 
politique d’interdiction de cadeaux dans un pays  
où la loi l’impose. Elle peut également être  
complétée, le cas échéant, par des obligations fixant 
des plafonds de valeur des cadeaux. Localement,  
en tout état de cause, les managers doivent donner  
à leurs collaborateurs des indications claires  
sur les valeurs acceptables.

« Comply or explain » 

En ce qui concerne les règles spécifiques au Groupe, 
les entités ont la possibilité d’adapter leur mode 
d’organisation si nécessaire.  
Par exemple, pour respecter les lois ou certains 
aspects de la culture locale qui se concrétisent  
par des usages différents des pratiques du Groupe.  
 
Les modalités de dérogation obéissent au principe 
« comply or explain » (appliquer ou expliquer).  
En cas de dérogation, le motif doit être expliqué  
et préalablement accepté de manière formelle  
par le déontologue de l’entité de rattachement. 
L’explication doit être claire et dûment motivée,  
faire l’objet de trace écrite et être conforme  
aux principes éthiques d’ENGIE. En aucun cas  
cette dérogation ne pourra enfreindre la loi.  
Toute politique dérogatoire découverte après  
sa mise en œuvre sans accord de l’entité  
de rattachement sera considérée comme  
une infraction à la présente règle.
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L’application  
des engagements  
éthiques  
du Groupe
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Dans la Charte éthique figurent

les principes éthiques fondamentaux 

qui doivent être mis en œuvre

dans les pratiques professionnelles

et les comportements vis-à-vis

de tous les interlocuteurs

du Groupe. Ces principes s’appliquent 

concrètement aux 3 cercles au sein 

desquels ENGIE exerce ses activités : 

le cercle du Groupe, le cercle

du marché et le cercle de la société 

dans son ensemble, partout

où le Groupe est présent.

LE GROUPE
L’éthique d’ENGIE s’applique d’abord 

au sein d’un premier cercle constitué 

par les collaborateurs, les entités

du Groupe et les actionnaires

et partenaires.

Respectueux de la diversité et de la vie privée,  
le Groupe considère avant tout la compétence  
de ses collaborateurs. L’exigence du haut degré  
de professionnalisme visé par ENGIE favorise  
le développement des individus, tant d’un point  
de vue professionnel que personnel.

Particulièrement valorisé, l’esprit d’équipe repose  
sur un dialogue ouvert et constructif qui renforce  
la cohésion.

Le Groupe met tout en œuvre pour informer  
ses collaborateurs sur ses objectifs et ses défis afin  
de faciliter leur implication dans la vie de l’entreprise.

ENGIE s’efforce d’assurer dans tous les pays des salaires 
permettant une existence décente  
au regard du niveau de vie local.

Le Groupe s’attache à mettre en œuvre tous  
les moyens adéquats à la préservation de la santé  
et de la sécurité de ses collaborateurs sur le lieu  
de travail.

En raison des responsabilités particulières qu’il exerce,  
le manager doit porter les principes éthiques d’ENGIE 
auprès de ses collaborateurs. Il est responsable  
du déploiement et de la mise en œuvre de la politique 
d’éthique et de la politique de compliance dans  
les modes d’organisation opérationnels et fonctionnels  
des entités du Groupe.

Ainsi, il est tenu non seulement d’informer  
ses collaborateurs de manière pratique et concrète  
sur les règles qu’ils doivent observer, mais aussi  
de s’assurer de leur compréhension. Il doit également 
conseiller ses collaborateurs et les encourager  
à lui faire part de leurs interrogations éthiques  
et de leurs questions concernant l’application  
des réglementations et des engagements du Groupe.  
Il ne doit pas hésiter à signaler à sa hiérarchie  
ou au déontologue de son entité les difficultés  
qu’il peut rencontrer dans l’application  
des engagements éthiques du Groupe. Il lui appartient  
de vérifier que ses collaborateurs respectent les règles 
qu’ils doivent appliquer. Et c’est par l’exemplarité  
de son propre comportement que le manager  
fait passer le message de l’éthique  
et le sens de la conformité à ses collaborateurs.

Exécuter un ordre non éthique engage la responsabilité  
de l’exécutant et de l’ordonnateur. Celui qui subit  
des pressions afin d’agir en contradiction avec  
les principes d’ENGIE est invité à en parler  
à une personne susceptible de l’aider. Chacun  
et chacune doit s’efforcer d’agir avec bon sens et 
discernement, raison pour laquelle il est normal et naturel 
d’évoquer, avec ses collègues comme avec sa hiérarchie, 
les questions et dilemmes éthiques inhérents à l’exercice 
de toute activité professionnelle.

Les collaborateurs
À tous les échelons, ENGIE s’attache à maintenir  
des relations humaines exigeantes et harmonieuses. 
Dans ce cadre, il est de la responsabilité de chacun  
de permettre à tous les collaborateurs d’exercer  
leur métier dans de bonnes conditions physiques  
et morales. Ainsi, dans l’exercice des responsabilités  
et des relations hiérarchiques, la personne doit toujours 
être respectée. Le Groupe favorise en effet  
un relationnel entre collègues fondé sur la courtoisie,  
la considération, la reconnaissance et la discrétion. 
ENGIE condamne le harcèlement moral ou sexuel. l l l
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Les entités du Groupe
ENGIE veille à ce que les relations au sein  
de ses entités s’opèrent dans la transparence  
et dans l’équilibre. L’organisation du Groupe fondée 
sur la décentralisation des responsabilités autour  
de Business Units, implique un devoir de loyauté  
et de transparence de chaque entité vis-à-vis  
du Corporate du Groupe et de sa Direction Générale.

Le Groupe s’assure que les entités qui le composent 
se transmettent des informations exactes et sincères. 
Lorsqu’elles sont amenées à avoir entre elles  
des relations d’affaires, les entités d’ENGIE appliquent 
les mêmes principes que ceux qui régissent leurs 
relations avec les acteurs du marché.

Les entités qui exercent dans un contexte régulé 
veillent au respect des procédures exigées, 
notamment pour ce qui concerne les informations 
commercialement sensibles.

Les transactions intra-Groupe ont un objectif 
industriel ou commercial, et sont effectuées dans  
des conditions normales de marché, conformément 
aux pratiques internationalement reconnues.

Les entités ont la responsabilité de mettre en place 
localement, dans un souci de cohérence et de loyauté, 
les dispositifs permettant de décliner la Charte 
éthique et de satisfaire à ses exigences.

Les actionnaires
Le Groupe veille au respect de l’égalité  
des actionnaires et met un point d’honneur  
à donner une information financière exacte, 
transparente, sincère et vérifiable en temps requis,  
le développement du Groupe dépendant notamment 
de sa capacité à trouver les capitaux nécessaires  
à ses investissements.

Les actionnaires et partenaires font confiance à ENGIE, 
non seulement pour gérer sainement le Groupe,  
mais aussi pour réaliser de nouvelles performances.

Dans ce but, et au-delà de la nécessaire application 
des règles définies par les autorités de contrôle  
des marchés financiers, ENGIE applique des standards 
de haut niveau en matière de gouvernement 
d’entreprise, avec notamment pour objectif  
d’assurer la croissance et la rémunération optimales 
du capital investi.

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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Les clients
La satisfaction des clients, et par conséquent,  
la pérennité du Groupe, dépendent de nombreux 
facteurs, notamment : la disponibilité, l’imagination, 
l’esprit d’innovation, l’amélioration constante  
de la qualité et de la traçabilité, en particulier  
en matière de santé et de sécurité, ou encore la prise 
en compte de la dimension sociale dans les activités 
de service public.

Ces exigences supposent un dialogue ouvert fondé  
sur une information précise et sincère, la protection 
des données personnelles des clients, le respect 
des règles liées aux informations commercialement 
sensibles, la transparence des procédures mises  
en œuvre par le Groupe et, évidemment, le respect 
des engagements et des règles de la concurrence.

Les concurrents
Le Groupe respecte les règles de fonctionnement 
du marché. Pour ce faire, il se conforme aux règles 
de la concurrence et à celles des marchés régulés 
en adoptant un comportement loyal : il s’interdit 
notamment de diffamer ou dénigrer ses concurrents.  
Il n’utilise que des moyens légaux et honnêtes  
pour recueillir de l’information sur ses concurrents.

Les partenaires, 
fournisseurs, 
prestataires  
et sous-traitants
La qualité des produits et services fournis  
par ENGIE à ses clients dépend aussi de sa capacité  
à obtenir d’excellentes prestations de la part  
de ses partenaires, fournisseurs, prestataires  
et sous-traitants. En conséquence, leur choix doit être 
exigeant et impartial. Le Groupe les sélectionne pour 
leur professionnalisme et leur compétitivité dans  
la perspective d’une relation de confiance.

Toute négociation respecte les principes de qualité 
définis au sein du Groupe. Dans ce cadre, la dimension 
collective de la décision d’achats associe tous  
les interlocuteurs concernés. L’équité et l’impartialité 
président aux relations avec les fournisseurs,  
et ce afin de préserver avec ces derniers une relation 
équilibrée et objective. Les collaborateurs qui sont 
en relation avec des partenaires, fournisseurs, 
prestataires et sous-traitants doivent faire preuve 
d’une éthique irréprochable et se conformer  
aux réglementations, notamment celles concernant  
les règles de la concurrence.

Les critères de sélection des partenaires, fournisseurs, 
prestataires et sous-traitants intègrent  
les engagements du Groupe en matière de lutte  
contre la corruption, de respect des droits humains  
et de préservation de l’environnement.

LE MARCHÉ
Au-delà du Groupe, ENGIE applique 

ses principes éthiques aux relations 

qu’il entretient avec les acteurs

du marché, c’est-à-dire avec

les clients, les fournisseurs

et les concurrents du Groupe.
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La communauté
ENGIE est respectueux des prescriptions légales  
et réglementaires locales. Il est également à l’écoute 
des attentes de ses clients, des riverains,  
des collaborateurs et de la communauté.  
Dans le cadre de ses projets, le Groupe est attentif  
à une concertation continue avec les parties 
prenantes, en particulier le recueil préalable libre  
et éclairé des avis des communautés, dont il respecte 
les droits (santé, environnement, propriété,  
droit à l’eau…).

Le Groupe exerce des activités qui le placent  
au cœur des collectivités où il intervient ;  
il attache une importance particulière à soutenir  
les communautés qui l’accueillent. ENGIE mène ainsi 
une politique active en matière de solidarité vis-à-vis 
des populations en difficulté, en lien, le cas échéant, 
avec les pouvoirs publics. Il conduit également  
des actions de mécénat et de parrainage et des actions 
d’ancrage local, en concertation et en partenariat avec 
les collectivités, dans une logique de soutien de leurs 
initiatives.

Pour mener des actions de terrain cohérentes  
avec ses métiers, le Groupe entretient  
un dialogue et un partenariat avec des organisations 
non gouvernementales (ONG) des secteurs 
environnementaux et humanitaires. Il encourage 
également les engagements civiques et associatifs 
personnels de ses collaborateurs.

LA SOCIÉTÉ 
DANS SON  
ENSEMBLE
ENGIE souhaite relever les grands  

défis énergétiques du XXIe siècle sans 

déroger à sa responsabilité sociale, 

sociétale et environnementale.  

Des objectifs qui pourront être atteints 

par le respect des engagements  

en faveur du développement durable 

sont définis au sein du Groupe.

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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Les autorités publiques
ENGIE s’engage à faire preuve de transparence  
et à coopérer avec les autorités publiques de contrôle, 
de régulation et les autorités judiciaires. Le Groupe 
fonde ses relations avec les collectivités publiques  
sur l’intégrité et la sincérité.

ENGIE réprouve le trafic d’influence et la corruption 
sous toutes ses formes. Il s’interdit tout financement 
d’activités politiques, y compris dans les pays  
où ces financements sont autorisés et encadrés  
par la loi.

Le Groupe respecte les droits humains 
internationalement reconnus dans l’ensemble  
de ses relations avec les autorités publiques.

ENGIE s’engage à respecter avec honnêteté et intégrité 
les lois et réglementations fiscales qui le concernent, 
et à payer les impôts qui lui incombent dans les pays 
où il opère.

Par principe, le Groupe évite la détention d’entités 
ou d’actifs sans rapport avec une production 
opérationnelle localisée dans des pays non coopératifs 
en matière fiscale.

La planète
L’environnement, sa préservation et le développement 
durable sont particulièrement importants pour ENGIE. 
La politique de développement durable du Groupe 
l’énonce nettement en indiquant que le respect  
de l’homme et le respect de l’environnement fondent 
l’identité et les valeurs d’ENGIE.

Conscient de ses responsabilités vis-à-vis  
des générations présentes et futures, le Groupe définit 
sa stratégie et fixe ses objectifs en conformité avec  
les principes du développement durable et rend 
compte de ses résultats.

Vigilant sur les émissions et les impacts  
de ses activités, il est aussi soucieux de faire partager 
ses objectifs environnementaux à ses partenaires,  
à ses fournisseurs et, le cas échéant, aux propriétaires 
des installations qu’il gère.

Le Groupe utilise les méthodes et les techniques  
les plus aptes à promouvoir le développement 
durable.

Il encourage la recherche et l’innovation  
pour développer les savoir-faire relatifs à la qualité  
et à la sécurité, à la valorisation et au recyclage  
des matériaux, à l’économie des ressources naturelles, 
ainsi qu’à la réduction des nuisances.
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Échanger  
sur les  
pratiques  
éthiques

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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Comment communiquer 
sur un problème 
éthique ?
La variété et la diversité des situations ne permettent 
pas de prévoir tous les cas de figure. Pour trouver  
une réponse conforme aux principes éthiques  
du Groupe, il est nécessaire de pouvoir en discuter.

Dans la mesure où cela peut concerner  
les comportements de personnes que l’on connaît, 
poser une question en matière d’éthique est souvent 
délicat. Il faut du courage pour aborder ces sujets 
et exposer le dilemme à résoudre. C’est cependant 
le seul moyen de mettre un terme à des pratiques 
inacceptables et d’engager des voies d’amélioration. 
Le Groupe encourage donc les collaborateurs  
à aborder ces sujets avec une personne de confiance 
et à les signaler.

S’informer et se former
De nombreux documents sont mis à la disposition  
des collaborateurs d’ENGIE pour expliquer l’objectif  
et le contenu de ses engagements éthiques  
et leur donner des exemples concrets.

ENGIE propose également des modules  
de sensibilisation à l’éthique en présentiel  
et en e-learning. Ces formations visent  
à sensibiliser les collaborateurs et managers  
aux principes et pratiques éthiques du Groupe,  
à les aider à intégrer ces principes dans leurs 
pratiques professionnelles au quotidien et leur  
faire acquérir les réflexes à avoir en cas  
de dilemme éthique. Certaines de ces formations 
peuvent être rendues obligatoires et/ou faire  
l’objet d’un contrôle de connaissances.

Chaque entité peut proposer des formations  
à l’éthique adaptées aux besoins de son périmètre, 
avec l’appui de la Direction Éthique & Compliance 
Groupe.

Toute information complémentaire sur les formations 
est à disposition sur les pages consacrées  
à l’Éthique & Compliance de l’intranet d’ENGIE  
ou de ses entités.

À qui s’adresser ?
l  Vous pensez que les règles de l’entreprise

sont enfreintes ou sur le point de l’être

l  Vous pensez que vous êtes ou allez être impliqué(e)
dans une action contraire aux règles de votre
entreprise

l  Vous hésitez sur la conduite à tenir ou vous vous
interrogez sur la procédure à suivre

l Vous souhaitez obtenir un conseil

Dans tous ces cas, les collaborateurs sont invités  
à consulter des personnes de confiance : collègues, 
supérieur hiérarchique ou tout autre représentant  
de la ligne managériale, manager ayant  
une compétence en lien avec la thématique  
(ressources humaines, sécurité, juridique, etc.), 
représentant du personnel si la loi l’y autorise, 
déontologue d’entité ou Directeur Éthique  
& Compliance du Groupe, etc. 
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Signaler un incident 
éthique
Un collaborateur ou toute partie prenante du Groupe, 
victime ou témoin de pratiques non éthiques,  
est invité à saisir la hiérarchie le déontologue  
de l’entité concernée, ou le Directeur Éthique  
& Compliance du Groupe.

ENGIE met également à la disposition  
de tous ses collaborateurs et de ses parties  
prenantes l’adresse électronique ethics@engie.com : 
elle leur permet d’informer le Groupe en cas  
de suspicion de manquement aux règles  
de l’éthique et de la compliance.

Protection  
des lanceurs d’alerte
Les personnes recevant un signalement éthique  
en font part au déontologue de l’entité concernée.  
En toutes circonstances, ces personnes  
et le déontologue assurent la confidentialité  
des informations reçues.

Une personne exprimant de manière désintéressée  
et de bonne foi des préoccupations d’ordre éthique  
ou de compliance ne pourra faire l’objet d’aucune 
mesure prise à son encontre du fait de leur 
expression.

L’identité du lanceur d’alerte ainsi que celle  
des éventuelles personnes mises en cause  
sont traitées de manière confidentielle, la rupture  
de confidentialité pouvant entraîner des sanctions. 
Toute utilisation abusive des dispositifs  
de signalement peut néanmoins faire l’objet  
de poursuites (ex : diffamation…).

ÉCHANGER SUR LES PRATIQUES ÉTHIQUES

ethicsofficer@fenixintl.com
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Les repères clés 
de l’éthique  
au quotidien

Pour aider les collaborateurs pouvant  

se trouver face à un problème éthique, 

des points de repère sont présentés  

ci-après et détaillés dans les  

politiques et procédures internes  

du Groupe.
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DROITS HUMAINS
Le Groupe considère le respect d’autrui comme  
l’un de ses principes éthiques fondamentaux.  
À ce titre, il porte une attention particulière  
à respecter, dans le cadre de chacune  
de ses activités, l’esprit et la lettre des conventions  
et textes internationaux auxquels le Groupe adhère.

Chacun est invité à évaluer l’impact de ses actions  
et décisions sur les personnes, de manière  
à ce que celles-ci ne puissent être atteintes, 
ni dans leur intégrité, ni dans leur dignité du fait  
d’une entité du Groupe ou de l’un de ses collaborateurs.

Le Groupe s’engage à évaluer régulièrement et à tous 
les stades de ses projets et activités, les conséquences 
potentielles sur les communautés et veille à prendre  
en compte leurs attentes par le dialogue  
et la concertation.

Chaque collaborateur d’ENGIE veille à ne pratiquer 
aucune discrimination en parole ou en acte,  
liée notamment à l’âge, au sexe, à l’origine ethnique, 
sociale ou culturelle, à la religion, aux opinions 
politiques ou activités syndicales, à l’orientation  
ou à l’identité sexuelle, à la grossesse, l’état  
de santé ou de particulière vulnérabilité, ou aux 
particularités physiques ou handicaps.

SANTÉ, SÉCURITÉ, 
ENVIRONNEMENT
ENGIE est soucieux de l’impact de ses activités  
vis-à-vis de l’ensemble de ses parties prenantes  
et de l’environnement. C’est pourquoi le Groupe  
a élaboré une politique rigoureuse dans les domaines 
de la santé, de la sécurité et de l’environnement.

L’implication et la vigilance de chacun sont nécessaires 
pour faire progresser cette politique vers  
des engagements durables, de plus en plus ambitieux 
et sûrs, respectueux des individus, de la société  
et de la planète.

FRAUDE
Est considérée comme une fraude toute action  
ou omission volontaire et dissimulée, commise  
dans l’intention de tromper ou de contourner les lois  
en vigueur ou les règles de l’entreprise, dans le but 
d’obtenir un avantage matériel ou moral indu  
pour le fraudeur ou pour un tiers.

La fraude en entreprise est un sujet sensible dont 
l’impact est parfois minimisé. Cependant, les fraudes 
engendrent des coûts financiers qui peuvent être 
élevés, difficiles à recouvrer et représentent  
un risque sérieux tant pour les personnes  
que pour les entreprises.

La fraude prend des formes multiples :  
vol d’argent, de biens, de données, altération 
volontaire, dissimulation ou destruction  
de documents, fausses écritures ou fausses 
déclarations, manipulation des comptes, contrefaçon,  
blanchiment d’argent, escroquerie, corruption, etc.

Pour ENGIE la fraude, sous toutes ses formes,  
est inacceptable. Tout acte frauduleux expose aux 
sanctions prévues par la loi internationale ou locale  
et par la réglementation interne des entités du Groupe.

CORRUPTION
Forme particulière de fraude, la corruption peut être 
active ou passive : 
 
l  la corruption active consiste à fournir un avantage 

indu à autrui en vue de détourner un mécanisme 
de décision (autorisation, droit, fourniture, marché, 
contrat…) ;

l  la corruption passive consiste à recevoir un avantage 
indu en contrepartie d’une abstention d’action  
ou d’une action contraire aux obligations de sa 
fonction. La corruption passive n’est pas forcément 
sollicitée, mais peut aller jusqu’à l’extorsion.

La corruption se concrétise au travers d'actions  
de différentes natures telles la gratification,  
la commission, le détournement, le paiement indu 
pour un service public (extorsion). l l l

LES REPÈRES CLÉS DE L’ÉTHIQUE AU QUOTIDIEN

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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CONCURRENCE
Le Groupe attache la plus haute importance au respect 
des règles de la concurrence et rejette toute pratique 
anticoncurrentielle. Ses collaborateurs sont invités  
à adopter un comportement irréprochable vis-à-vis  
de leurs concurrents, clients, fournisseurs, sous-
traitants et prospects. Sont notamment prohibés : 
l’entente illicite, l’abus de position dominante, les actes 
de corruption, l’échange d’information privilégiée,  
les prix discriminatoires, excessifs ou prédateurs, etc.

Sont interdites toutes les pratiques déloyales,  
comme la concertation avec des concurrents, visant à : 
 
l  procéder à des soumissions concertées

l  fixer un prix d’achat ou de vente

l  limiter la production, les investissements, 
l’innovation et l’usage qui en est fait

l  répartir ou segmenter des marchés, débouchés 
ou sources d’approvisionnement, que ce soit par 
territoires, types de clientèle ou tout autre critère

l  éliminer un concurrent, un client, un fournisseur  
ou un nouvel entrant sur le marché l l l

RECOURS  
À UN INTERMÉDIAIRE 
OU CONSULTANT 
COMMERCIAL
Pour s’assurer que le recours à des intermédiaires 
commerciaux ne puisse en aucun cas exposer  
le Groupe à un risque de corruption, ENGIE exige  
une enquête éthique préalable et une procédure  
de validation à la hauteur des enjeux, détaillée  
dans la politique consultants commerciaux du Groupe.

À titre d’exemple, sont notamment exigés des 
intermédiaires commerciaux retenus par le Groupe : 
 
l  avoir une bonne réputation, un réseau de relations 

adéquat, une compétence professionnelle reconnue 
et la connaissance des lois, du contexte  
et des usages locaux

l  ne pas être salarié ou agent officiel d’une 
collectivité, d’un parti politique, d’un client potentiel 
ou d’un concurrent, qui a un lien avec ou un intérêt 
dans le projet pour lequel il lui est demandé  
de fournir des prestations

l  être en conformité avec la réglementation

l  ne pas être sélectionné sur la seule base d’une 
recommandation émanant d’un client potentiel

l  être choisi et approuvé conformément  
à la procédure en vigueur

l  justifier de la réalité de ses prestations,  
en particulier au moyen d’un rapport d’activités.

L’extorsion consiste à conditionner l’octroi d’un marché, 
d’un contrat ou d’une autorisation à la réalisation  
d’une contrepartie indue, en exerçant des pressions 
allant des demandes d’argent ponctuelles  
ou quotidiennes, à des tracasseries administratives, 
voire à la menace physique sur les personnes  
et leur entourage familial.

La corruption engendre des coûts en réduisant 
l’efficacité économique, d’une part en privant  
les communautés d’une partie des services rendus  
au bénéfice de quelques-uns, d’autre part en détournant 
l’effort des entreprises du développement de leur 
technologie et de leur compétitivité. La corruption peut 
aussi porter atteinte à la dignité et à l’intégrité de ceux 
qui en subissent malgré eux les conséquences.  
C’est pourquoi ENGIE proscrit la corruption sous toutes 
ses formes, quels que soient le moment, le lieu  
ou la circonstance.

Tout collaborateur du Groupe utilise exclusivement 
les moyens légaux et éthiques pour la recherche 
d’informations sur ses concurrents ; à titre d’exemple, 
l’intrusion et la dissimulation d’identité sont illicites.  
Il ne se livre ni à la diffamation, ni au dénigrement  
de ses concurrents et s’abstient de tirer avantage  
de documents inexacts, falsifiés ou déformés.

Lorsqu’une entité du Groupe intervient sur un marché 
régulé, elle doit veiller à informer les collaborateurs 
des dispositions qui les concernent et à en contrôler  
la bonne application.
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CADEAUX  
ET INVITATIONS
Les cadeaux et invitations sont des marques  
de courtoisie, et doivent correspondre aux goûts  
et usages locaux. Le Groupe tient à limiter le plus 
possible le nombre et la valeur des cadeaux  
et invitations (y compris voyages), que ceux-ci soient 
donnés ou reçus par des collaborateurs du Groupe.  
Leur fréquence et leur montant doivent être déterminés 
par la hiérarchie, avec une vigilance particulière 
s’agissant des relations avec les représentants  
des pouvoirs publics. Pour savoir comment cette 
politique est déclinée dans son entité, chaque 
collaborateur peut consulter son supérieur hiérarchique.

Un exemple de bonne pratique en matière d’invitation, 
dans la mesure où la loi locale l’autorise, consiste  
à ne jamais inviter une partie prenante dans un lieu 
où celle-ci ne serait pas en mesure de vous rendre 
l’invitation.

Avant d’accepter ou d’offrir un cadeau,  
4 questions de base sont à se poser :

l  quelles sont les règles en matière de cadeaux  
et d’invitation de mon entité ?

l  mon supérieur hiérarchique est-il d’accord  
pour que j’offre/reçoive ce cadeau ?

l  ce cadeau pourrait-il modifier mon attitude  
vis-à-vis de la personne ou de la société ?

l  puis-je parler sans gêne de ce cadeau avec  
mes collaborateurs et avec mes proches ?

N’acceptez jamais d’offrir ou de recevoir un cadeau  
ou une invitation qui, pour une raison ou une autre, 
vous met mal à l’aise ou risque de mettre mal à l’aise 
votre interlocuteur ou votre entourage.

ACHATS  
ET FOURNISSEURS
Tous les collaborateurs en relation avec des partenaires, 
fournisseurs, prestataires et sous-traitants doivent être 
particulièrement attentifs au respect de l’éthique.  
Ils doivent suivre les principes éthiques fondamentaux 
d’ENGIE, et notamment les 7 principes du Code  
de conduite de la relation avec les fournisseurs :

l  respecter les lois, règlements, normes externes, 
engagements du Groupe et procédures internes

l  agir envers les fournisseurs avec équité, 
transparence et impartialité

l  respecter et faire respecter les engagements 
mutuels

l  conserver la confidentialité de toutes  
les informations échangées

l  faire connaître et respecter les engagements  
du Groupe en matière d’éthique, de développement 
durable et de responsabilité sociale

l  s’interdire tout conflit d’intérêts pouvant altérer 
l’objectivité et l’indépendance de jugement

l  alerter en cas de situations contraires  
aux présentes règles.

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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CONFLITS D’INTÉRÊTS
Un conflit d’intérêts peut survenir lorsqu’une  
personne possède à titre privé (par « intérêts  
à titre privé », il faut entendre les intérêts personnels 
ou professionnels d’un collaborateur) des intérêts  
qui pourraient influer ou paraître influer sur  
la manière dont il ou elle s’acquitte des fonctions  
et responsabilités qui lui ont été confiées  
par le Groupe. C’est le cas, par exemple, lorsqu’un 
collaborateur se trouve dans une situation  
où il pourrait prendre une décision, non en fonction 
des intérêts de son entreprise, mais de ses intérêts 
privés, de ceux d’un parent ou d’un ami.

Lorsqu'on se trouve face à une telle situation,  
il est nécessaire soit :

l  de s’abstenir de participer aux tâches et missions 
qui lui ont été confiées et en informer son 
déontologue et son supérieur hiérarchique

l  d’obtenir une dérogation auprès de son supérieur 
hiérarchique, qui saisira le déontologue de l’entité, 
pour lui permettre de poursuivre l’activité

Dans le doute, il est prudent de s’assurer  
de ne pas être en situation de conflit d’intérêts,  
par exemple :

l  si l’on a, ou un proche a, des intérêts dans  
une entreprise ou un organisme client,  
concurrent ou fournisseur du Groupe

l  si l’on exerce une activité professionnelle en dehors 
du Groupe

l  si l’on a des responsabilités dans des associations  
ou des collectivités clientes.

LOBBYING
ENGIE définit l’activité de lobbying comme étant  
la promotion et la défense des intérêts du Groupe  
(ou de ses entités) au moyen de l’information  
de ses parties prenantes dans les domaines technique, 
économique et social. ENGIE souhaite pouvoir 
partager avec les acteurs institutionnels, membres  
de gouvernements et parlementaires sa vision  
du système énergétique et son expertise technique, 
faire connaître le Groupe, ses engagements éthiques, 
ses métiers et ses services. Ces positions,  
tout en restant soucieuses de l’intérêt général,  
ont pour but d’éclairer la prise de décision publique. 
À cette fin, ENGIE agit directement auprès de ses 
interlocuteurs institutionnels et/ou contribue  
au travail d’associations professionnelles exerçant 
également des activités de lobbying. Le Groupe  
peut, en outre, faire appel à des cabinets  
de lobbying extérieurs pour le soutenir  
sur une mission particulière.

En tout état de cause, les lobbyistes dévoilent toujours 
l’identité des personnes ou organismes pour lesquels 
ils agissent à l’occasion de leurs contacts de lobbying. 
Ils ne fournissent, pas plus qu'ils ne demandent, une 
information à titre onéreux.

Le Groupe appelle particulièrement leur attention  
sur les risques de conflit d’intérêts, de corruption  
ou de trafic d’influence. Tout collaborateur est vigilant 
à ne pas donner l’impression que le Groupe ou l’entité 
qu’il représente, cherche à influencer indûment  
les affaires politiques internes du pays.
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MÉCÉNAT ET 
PARTENARIATS
Les actions de mécénat et de partenariat  
sont autorisées dans le cadre de la politique  
de mécénat et partenariats du Groupe.  
Elles témoignent d’une démarche citoyenne  
et socialement responsable.

Seules les personnes dûment habilitées  
par leur supérieur hiérarchique ont la possibilité 
d’ordonner ou d’initier ces opérations. Elles veillent  
au bien-fondé de ces initiatives, qui ne doivent  
pas créer de situations de conflit d’intérêts,  
ni constituer un moyen de financement détourné.

Dans ce cadre, une enquête éthique préalable  
et un suivi des actions effectivement mises en œuvre 
sont systématiquement réalisés.

INFORMATION 
PRIVILÉGIÉE  
ET MANQUEMENTS 
D’INITIÉ
Est considérée comme privilégiée toute information 
précise, qui n’a pas été officiellement rendue publique, 
concernant directement ou indirectement une société 
cotée et qui – si elle était rendue publique – pourrait 
avoir une incidence sur l’évolution du cours des titres 
de cette société ou sur celle des produits financiers 
liés à ces titres (action, obligation, emprunt, option 
d’achat ou de vente…). Certaines informations 
privilégiées peuvent également concerner  
les instruments financiers. Une personne qui détient 
une information privilégiée est de fait qualifiée 
d’initiée. Sous peine de manquement d’initié,  
la personne détenant une information privilégiée 
concernant une société cotée doit s’abstenir  
de divulguer une telle information, d’acheter  
ou de vendre des valeurs de cette société, ou même 
de recommander ou suggérer à un tiers d’acheter, 
vendre ou conserver ces valeurs pendant les périodes 
déterminées par les réglementations locales.

Cette interdiction concerne les valeurs de la société 
dont cette personne est le collaborateur autant  
que celles de toute autre société cotée à propos 
desquelles elle détiendrait une information privilégiée.

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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CONFIDENTIALITÉ
Dans le cadre de ses fonctions, chaque collaborateur 
peut être amené à gérer ou à détenir de nombreuses 
informations. Ces dernières peuvent porter  
sur la clientèle, le personnel, la société ou,  
plus généralement, sur l’environnement économique, 
commercial ou juridique de la société (partenaires 
commerciaux ou financiers, fournisseurs, 
administrations, autres sociétés du Groupe…).

En règle générale, toute information qui n’a pas 
été rendue publique doit être considérée comme 
confidentielle. Les informations qui font l’objet  
d’une réglementation particulière dans certains 
domaines d’activités, comme par exemple  
les informations commercialement sensibles  
ou encore les données à caractère personnel,  
doivent faire l’objet d’une attention toute particulière.

S’agissant de la protection ou du transfert  
des données à caractère personnel, le Groupe  
s’est doté de règles juridiques internes qui sont  
à respecter pour tous les collaborateurs (notamment 
les Règles Contraignantes d’Entreprise validées  
par les autorités de contrôle européennes).

Aussi bien à l’intérieur qu’à l’extérieur d’ENGIE,  
il est recommandé aux collaborateurs de respecter  
la plus grande discrétion sur les informations,  
de quelque nature qu’elles soient, issues  
de leur entreprise ou relatives à celle-ci.  
Si de telles informations doivent être transmises  
à un interlocuteur pour lui permettre de remplir  
sa mission, chacun sera attentif à ne lui donner  
que les éléments nécessaires, notamment  
si ces informations appartiennent tout ou partie  
à un tiers ou à un prestataire. Le destinataire  
sera également informé du degré de confidentialité  
des informations qui lui sont transmises  
et des consignes de cyber-sécurité à respecter  
pour les utiliser ou les échanger au sein  
ou à l’extérieur du Groupe.

Une grande partie des informations confidentielles 
auxquelles les collaborateurs ont accès sont 
informatisées, raison pour laquelle le Groupe a défini 
les règles en matière de systèmes d’information 
auxquelles chacun doit se conformer.

Quelques bonnes pratiques à appliquer 
pour sécuriser les données et les systèmes 
d’information

l  Je ne laisse pas de documents sensibles  
sur les imprimantes ou dans les salles de réunions 
et j’applique la politique du bureau net  
en les rangeant sous clé.

l  Je suis responsable des visiteurs que je reçois  
et ne les laisse jamais seuls dans les locaux  
de l’entreprise.

l  J’active l’écran de veille sécurisé dès que je quitte 
mon bureau, même pour un bref instant.

l  Je n’ouvre pas les pièces jointes des courriers 
électroniques suspects ou non sollicités  
et n’y réponds pas.

l  J’utilise uniquement les systèmes d’information 
autorisés par le Groupe et respecte les consignes 
de cyber-sécurité qui y sont associées.
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COMMUNICATION
Dans leur politique de communication, les entités 
du Groupe s’attachent à ce que les informations 
fournies soient exactes, complètes, précises, 
compréhensibles et publiées en temps utile.  
En dehors de leur dirigeant, seules les personnes 
dûment mandatées ont le droit de s’exprimer  
au nom des entités.

Un collaborateur qui désire prendre la parole  
en public, publier ou répondre à une interview  
sur un sujet qui concerne une entité du Groupe 
doit donc y être autorisé par une personne  
habilitée (sauf circonstance particulière définie 
par la réglementation).

Tout collaborateur non mandaté à cette fin peut 
toutefois s’exprimer librement, à condition  
de préciser préalablement qu’il parle ou écrit  
en son nom personnel et pas pour le compte  
de son entité. Il veillera en particulier  
à ne pas l’impliquer dans une position partisane, 
ni à se prévaloir de ses fonctions au sein  
de celle-ci pour appuyer son opinion.

PROPRIÉTÉ 
INTELLECTUELLE
De même que les collaborateurs ont l’obligation  
de protéger les actifs immatériels du Groupe,  
ils doivent veiller à respecter et valoriser la propriété 
intellectuelle du Groupe ou d’autrui.

Ils doivent s’interdire, par exemple, d’utiliser  
sans autorisation des brevets et droits d’auteurs  
et de se livrer à la copie ou au plagiat des marques, 
études, projets ou publications d’autrui.

SINCÉRITÉ ET VÉRITÉ 
DES DOCUMENTS, 
TRAÇABILITÉ
Il est, de façon générale, prudent de conserver  
une trace écrite des principales étapes d’une décision 
ou action susceptible d’engager la responsabilité 
d’une entité ou d’un collaborateur. Ceci peut concerner 
tout document ayant servi à établir des résultats 
scientifiques, techniques, administratifs, comptables 
ou financiers.

Les documents établis, comme ceux qui sont archivés 
par une entité d’ENGIE, doivent être le reflet exact  
des faits, lieux et dates dont ils rendent compte.  
Tout collaborateur s’interdit d’établir un faux  
ou de falsifier un document. Celui qui soupçonne 
l’existence d’un tel document doit en avertir  
sans tarder sa hiérarchie ou le déontologue  
de son entité.

Les documents, informations, traitements et autres 
registres informatisés ou non doivent être réalisés, 
échangés, transférés ou conservés pour la durée  
et dans la forme requises par les lois et règlements  
en vigueur, et notamment dans le respect  
des réglementations liées aux données personnelles.

ENGIE GUIDE PRATIQUE DE L’ÉTHIQUE
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PROTECTION  
DES ACTIFS  
DE L’ENTREPRISE
Les actifs des entités du Groupe doivent être  
utilisés uniquement à des fins professionnelles, 
dans des conditions et avec des autorisations 
légitimes.

Chaque collaborateur assure, dans la mesure  
de ses moyens, la protection et la valorisation  
de ce patrimoine, évite d’y porter atteinte et veille  
à ce qu’il n’en soit pas fait un usage frauduleux.  
Cette règle s’applique aux actifs matériels (propriétés, 
locaux, équipements, fournitures…) comme  
aux actifs immatériels (brevets, informations, images, 
logiciels, marques, réputation, secrets de fabrique…).

Un collaborateur constatant que des mesures  
de protection sont insuffisantes doit en alerter  
son supérieur hiérarchique, et faire de même  
en cas de constat de vol ou de tentative de vol, 
de piratage, d’espionnage, de sabotage  
ou de détérioration.

DÉLÉGATION 
DE POUVOIR
Manager ou collaborateur, chacun contribue  
à la performance globale de l’entreprise et détient 
une part de responsabilité correspondant  
à son périmètre d’activités. Dans ce cadre,  
afin de garantir une bonne répartition  
des compétences, des obligations et des 
responsabilités, le management doit veiller  
à la mise en place effective et opérationnelle  
des délégations de pouvoirs et de signature 
nécessaires, selon les principes définis  
par le Secrétariat Général du Groupe.

Les délégations de pouvoir et lettres de mission 
du Groupe comprennent une mention spécifique 
aux responsabilités en matière d’éthique.
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	French FC & EC 2019
	French EC & PG 2019
	Guide_Pratique_ethique



